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YOU’LL BEAT THE DRUM FOR 


TSS 


The Year’s Most Exciting Film Spectacle 


And You'll Beat the Drum of Enthusiasm for 





the Exciting Bargains Shown on this Page 


ROUND UP DEALERS FOR A CO-OP AD SMASH 


Get yourself a full page or truck of free advertising by spectacle and they'll be glad to hitch their promotion wagon to 
your campaign. Above is a suggested masthead which dramatizes 
the appeal of your picture and also the appeal of money-saving 
bargains. Show it to the ad manager of the local paper and enlist 


his help in selling a big co-op ad for your mutual benefit. 


bringing in the progressive merchants of your town for participa- 
tion in a cooperative ad built around “DRUMS”! Dealers will 


be quick to realize the immense publicity value of this big film 


“DRUMS” is one of the pictures in the $250,000 


Movie Quiz Contest. That means that you have 
the added impetus of the Contest and all the pub- 
licity attending it in promoting this picture. Tie 
in your campaign with the Contest; let people 
know that this is one of the pictures for them to 
see in competing for that $250,000. Use the Quiz 


Contest seal on all your advertising and display. 





Showmanship Lobby Display 


The theme of your picture suggests several impressive types of lobby displays 
which can be used to sell the fascination of the exotic setting and the spectacular story. 

One natural stunt for your outside lobby is an exhibit of different types of drums, 
both ancient and modern, used in various countries of the world. See if you can borrow 
such an exhibit from the local museum. If this is not feasible, you can have duplicates 
constructed of compo board or light wood, and display them with descriptive captions 
and selling material on your picture. 

Another show-selling exhibit is a display of native Hindu weapons, costumes, tools, 
household utensils, etc. These also can be borrowed from a museum or duplicated from 
originals or illustrations. 





Go After School, College Tieups 


School boys and girls are among your best prospects for “DRUMS” 
patronage. Use the medium of the schools to tell the youngsters that 
you’ve got a picture of the kind they'll really enjoy. 

To grade school, high school or local college history classes you 
can suggest essay contests on the Khyber Pass and the dramatic part it 
has played in shaping world history. To geography and English 
classes, suggest essays on native India, its people, their customs and 
peculiarities, ete. 

Use the school publication as a publicity medium; get notices of 
your picture posted on the bulletin boards; and arrange for dramatiza- 
tion of “DRUMS” by the school dramatic society, using either the free 
radio script or the picture script. Neglect no opportunity to sell your 
picture though the schools. 


COLORTONE SLIDE 


The colortone slide on ““DRUMS” expresses the action 
and thrills of the picture. And the presence of the gorgeous 
color in the picture makes your use of this slide particularly 
appropriate. Give your showing an extra note of distinction 
by prefacing it with this slide. Prices: 4x5—Colored Positive 
Only—$2.00 (Set—Positive and Negative—$3.00). 314x4 
—Colored Positive Only—$1.50 (Set—Positive and Nega- 
tive—$2.25). Order from NATIONAL STUDIOS, INC.. 





226 EAST 56th STREET, NEW YORK, N. Y. 


. py’ SABU ad- 
RAYMOND MASSEY 
ROGER LIVESEY «4 
DESMOND TESTER. 


Still Displays in Libraries 


The showman who plans a careful campaign won’t overlook the promotion pos- 
sibilities that “DRUMS” offers by tying up with public library displays. This is the type 
of story that finds particular favor with booklovers. The local libraries will have plenty of f| G, ° 
books about India—adventure, travel, etc.—and you can get them to arrange an exhibit 
of such books on their display tables, built around some “DRUMS” stills and a card telling 
about the picture. Libraries in many towns have given valuable cooperation of this kind 
in the past. Here you have a picture that makes it a natural and worth going after. 


— And Bookstore Windows 


CAST OF 3, OOO “Wines! | 
Se. aa ery gt ay sat lay 


BANNERS 


Use banners on your marquee, in the lobby, in 
front of the theatre to get the message of swell 
entertainment across to every passerby. A com- 
plete line of flags, banners, valances, standards. 
etc., is available at an easy rental plan to fit your 





Window tieups with bookstores are another fertile source of promotion on this 
particular show. A good-looking still display on “DRUMS” will give local bookstores the 
excuse they are looking for to feature their books on India. Some of these, like E. M. 
Forster’s “A Passage to India” and Louis Bromfield’s “The Rains Came,” are big sellers 
right now. Get your bookstore window and counter tieups set! 


budget. Contact: 


MORRIS LIBERMAN 


320 West 46th Street 
New York, N. Y. 


1630 West Washington Blvd. 
Los Angeles, Cal. 


1018 S. Wabash Ave. 
Chicago, Ill. 


OUTSTANDING NEWSPAPER ART 


These interesting newspaper drawings, done by 








artists of recognized achievement, have genuine art 
value. Art-wise editors will weleome them for their 
feature pages. Plant these sketches for a real publicity 
break! 
The “Drums” motif 
Three of the featured players in the story sketched in an 4 - the ae = an 
interesting composition by Bert Sharkey. Available in two ae es oe zs age 
sizes: 2-Col. Mat No. 44B—30c; Cut—50c; and 3-Col. Mat No. GE POSS 
43C—ASe: Cut—75c. mer boys. Order 2-Col. Mat } 
; No. 48B—30c; Cut—50c. \ 
\ 
( 
Raymond Massey’s splen- 
did characterization of the 
* apheer™ sinister Prince Ghul is 
a graphically portrayed by 
artist Willard Downes. This 
sketch available on 2-Col. 
Mat No. 46B—30c; Cut— 
; 50e. 


Another sketch of 
Sabu and Desmond 
Tester by Irving Lane. 

There’s eye-appeal and warmth in this head of Sabu in his Available on 2-Col. 
character as the Hindu princeling, as sketched by artist Roy Mat No. 49B — 30c; 
Cook. Order this art as 2-Col. Mat No. 47B—30c; Cut—50c. Cut—50c. 
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Korda’s “Drums” Thrilling Cavaleade of Conquest 








SS 


Korda’s exciting action drama, which comes to the__----------_____ Theatre on_____.______ 


Sabu, the East Indian child star of “Elephant Boy” fame, is the handsomely garbed drummer in the right 
hand corner of this drawing by the well-known IrvingLane, while Roger Livesey and Valerie Hobson fur- 


nish the romantic interest. 


1D—Four Column Drawing (Mat .60; Cut 1.00) 





THRILLS, ROMANCE AND INTRIGUE on India’s Northwest Frontier unfold in “Drums,” 


aS | 


Sabu Heads Cast of Action 
Drama Shot in Natural 


Color on India’s North- 
West Frontier 


(Advance Reader) 


All the thrills, danger and ro- 
mance of life on the North West 
Frontier of India will be brought to 
thetsereen of the S255 2702! es): 
PHeaAtre On PSs on Sa 
when “Drums,” Alexander Korda’s 
magnificent technicolor production, 
begins a day engagement 
there. 

Sabu, the sensational child star 
of “Elephant Boy” fame, is featured 
with Raymond Massey, Roger Live- 
sey, Desmond Tester and Valerie 
Hobson at the head of a cast of 3,000 
in this exciting cavalcade of empire 
building, photographed in natural 
color in nature’s most dramatic set- 
ting. 


BREATH-TAKING REALISM 


The stirring story casts Sabu as 
a brave young Indian prince who, 
with the help of his Scottish drum- 
mer boy pal, is able to foil the fiend- 
ish plotting of his power-mad uncle, 
Prince Ghul, forestall the wholesale 
slaughter of British troops, which 
Ghul had planned as the bloody cli- 
max of a five-day ceremonial feast, 
and regain his own rightful place 
on the throne. 

The breath-taking realism which 
marks the battle scenes and the 
scenes of Indian tribal life was 
achieved by invading India’s treach- 
erous Khyber Pass, territory which 
no motion picture camera had ever 
penetrated. 

A beautiful romance is contrib- 
uted by Roger Livesey, as the re- 
doubtable Captain Carruthers who 
undertakes the mission into the 
hostile Prince Ghul’s territory, and 
Valerie Hobson, as the bride who 
accompanies him to this distant and 
dangerous outpost, where she is the 
only woman among thousands of 
men. 

“Drums” was directed by Zoltan 
Korda and is released through 
United Artists. 











Alexander 








ALEXANDER KORDA 


presents 


“DRUMS” 


with 
SABU 
RAYMOND MASSEY 
ROGER LIVESEY 
DESMOND TESTER 
VALERIE HOBSON 


And a cast of 3,000 
Photographed in Technicolor 


Directed by Zoltan Korda 
From a story By A. E. W. Mason 
A London Film released thru United Artists 


- THE CAST .- 


Prince Azim . ae, oe Mohammed Khan . Amid Taftazani 
PrinceGhul . . Raymond Massey Zarullah . . Lawrence Baskcomb 
Capt. Carruthers . . Roger Livesey Wafadar . . . . Roy Emerton 
Mrs. Carruthers. . Valerie Hobson Mullah . Michael Martin Harvey 
Lieut. Escott . . . David Tree Herrick . . . . Martin Walker 
Bill Holder . . . Desmond Tester Major Gregoff - Ronald Adam 
Governor. ._ Francis L. Sullivan Rajab . . .. . Charles Oliver 
Major Bond . . Archibald Batty Sergeant . . . Julian Mitchell 
Dr. Murphy. ._ Frederick Culley Indian Dancer . Miriam Pieris 





- THE STAFF .- 
Zoltan Korda 


Directed by . ... . . 


Original story by . . A. E. W. Mason 
Adaptation by . . . . . Lajos Biro 
Scenario . Arthur Wimperis, Patric Kirwan, 

Hugh Gray 
Photographed by . . Georges Perinal 
Settings in color by . . Vincent Korda 
Technicolor Director . Natalie Kalmus 


Production Mgr. . David B. Cunynghame 


Indian location scenes photographed by 
Osmond Borradaile 
Musical Director . . Muir Mathieson 
Music composed by . John Greenwood 
Supervising editor . William Hornbeck 
Sound Director . . . A. W. Watkins 
Film Editor . . . . Henry Cornelius 
Dresses designed by . . Rene Hubert 
Indian costumes by . . . Phil Gough 
Assistant Director . . Geoffrey Boothby 





THE STORY 
(Not for Publication ) 


Unrest is rife in the tribal territory of the North West 
Frontier of India. Disguised as a native beggar, Captain 
Carruthers (Roger Livesey) successfully undertakes a 
dangerous mission in hostile country. He discovers that the 
various tribes are planning a joint uprising. 

At an official ball that night Carruthers proposes to the 
Governor’s niece, Marjorie (Valerie Hobson). The marriage 
is hastily arranged, as Carruthers is heading a mission to 
Tokot at the request of the Khan who is eager for British 
protection in order to assure his throne for his small son, 
Prince Azim (Sabu). The Khan is suspicious of his brother, 
Prince Ghul (Raymond Massey), who is plotting with the 
tribesmen. 

Carruthers signs a treaty with the Khan, and takes a warm interest 
in Prinze Azim who in turn establishes a strong friendship with Bill 
Holder (Desmond Tester), a drummer boy, and the two boys arrange 
a special drum signal. 

As soon as the British leave revolution breaks out, the Khan is 
killed by Ghul but Azim escapes to Peshawar, where he is still in 
considerable danger. 

Carruthers is appointed Resident in Tokot, where he is received by 
Ghul, who is secretly arming his people to drive out the British. He 
tries to persuade Mohammed Khan (Amid Taftazani), formerly ad- 
visor to the Khan, to join his revolutionary movement. Mohammed 
Khan tries to warn Carruthers, but is captured by Prince Ghul and 
tortured. 

Ghul organizes a sacred feast to which Carruthers and 50 of his 
men are invited. On the fifth day it is arranged that the beating of 
the drum will be the signal for the massacre of the British. Hearing 
of this in Peshawar, Azim goes to the Governor but is ignored. He 
leaves for Tokot with his protector, Wafadar (Roy Emerton). Later 
a British officer arrives with the same news and a relief force is 
dispatched. 

The feasting is drawing to a close. The drum begins to beat out 
its dreaded signal, but the last note is never sounded as Wafadar 
reaches the drum mullah and kills him. Now Azim taps out his 
secret signal. In an instant the feasting is turned to furious fighting. 
Carruthers is captured. 

The British relief force nears the Doro Pass. Ghul stakes all on a 
last desperate gamble. He tries to force Carruthers by threats, and the 
sight of Mohammed Khan being tortured, to sign an order to the 
British in the Residency to evacuate. Carruthers refuses. 

The relief force enters Tokot. Ghul makes hasty preparations to 
kill Carruthers and flee. But he is attacked and killed by Mohammed 
Khan. 

Meanwhile Prince Azim, in the Residency, has done his utmost to 
keep up Marjorie Carruthers’ spirit. It was he who brought the news 
of the relief force. And now the relief force has occupied Tokot. 
Carruthers is freed, and Azim is reinstated on his rightful throne. 
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SHORTS 


(Advance) 


Tiny Sabu, whose uncanny mas- 
tery of a giant pachyderm thrilled 
film fans in “Elephant Boy,” reveals 
the same power over horses in 
“Drums,” Alexander Korda’s techni- 
color production which comes to the 
eee Theatre on =235..2 
In the current picture, which casts 
Sabu as a resplendent Indian prince, 
the boy is seen riding a milk-white 
Arab _ stallion over treacherous 
ground at full gallop. 

He learned to ride expertly within 
a few days, and by the time the pic- 
ture was completed the animal would 
even leave its trainer at the young- 
ster’s call. 

“Drums,” which features Sabu 
with Raymond Massey, Roger Live- 
sey, Desmond Tester and Valerie 
Hobson, is released through United 
Artists. 


% * % 


The average temperature in the 
Khyber Pass, to which Alexander 
Korda dispatched a location unit to 
shoot scenes in natural color for 
“Drums,” which comes to the _____---- 
Theatre on ___.... was 120 to 130 
degrees. 

Camera film spools had to be con- 
stantly watched and covered by soak- 
ing cloths, which dried almost as 
soon as they were applied. As a 
further precaution, coolies were 
dispatched up the mountainside to 
incredible heights to bring down 
loads of lightly packed snow, which 
was rammed around the film cans 
before they were placed in the 


“yakdans,” or native metal lined | 


trunks. 

“Drums” features Sabu, the sensa- 
tional Indian youngster of *‘Elephant 
Boy” fame, Raymond Massey, Roger 
Livesey, Desmond Tester and Valerie 
Hobson. The film is released through 
United Artists. 

* * * 


Lovely Valerie Hobson, the only 
Western woman in a cast that in- 
cludes 3,000 men in Alexander 
K orda’s technicolor production, 
“Drums,” which comes to the ______-- 
Theatre on , is known as 
England’s Best-Dressed Actress and 
The Girl With the Perfect Manne- 
quin’s Figure. 

Hiss Hobson bears 
lightly. 

Sabu, Raymond Massey, Roger 
Livesey and Desmond Tester, are a 
few of the men featured with her in 
“Drums.” The production is re- 
leased through United Artists. 

* * * 


both titles 


Desmond Tester, who plays the 
Scottish drummer boy who teaches 
Sabu his art in Alexander Korda’s 
technicolor production, 
showing —___..._-__-__- atthe 22S) = ; 
underwent several weeks’ tuition by 
a band-master before he achieved the 
degree of proficiency he displays in 
the film. 


“Drums,” is released through 
United Artists. 
* * * 
One of the loveliest Oriental 


dances ever presented on the screen 
is featured in Alexander Korda’s 
technicolor production, ‘‘Drums,” 
which comes to the... 
theatre: one ee 

The dance is executed by the cele- 
brated Arabian danseuse, Miriam 
Peiris, accompanied by a native or- 
echestra. The music was written in 
India, especially for the film. 

“Drums,”’ which features Sabu, 
Raymond Massey, Roger Livesey, 
Desmond Tester and Valerie Hobson, 
is released through United Artists. 

x * * 


It took the makeup department 
several hours every day to turn 
Raymond Massey into the villainous 
Indian prince’ he_ portrays’ in 
“Drums,” Alexander Korda’s thrill- 
ing technicolor film, which comes to 
thes ee Theatre on _____________- 

The production, which features 
the popular actor with Sabu, of 
“Elephant Boy” fame, Roger Live- 
sey, Desmond Tester and Valerie 
Hobson, is released through United 


Artists. 
* +k 


A whole North West Frontier vil- 
lage in India was razed to the ground 
by shell fire during the making of 
location scenes for “Drums,” Alex- 
ander Korda’s technicolor produc- 
tion featuring Sabu, Raymond Mas- 
sey, Roger Livesey, Desmond Tester 
and Valerie Hobson at the 
Dhestre-on.4. = 

As the “set”? afforded no retakes, 
six cameras were turned on. this 
thrilling scene. 

“Drums” is 


United Artists. 


released through 











ROMANCE 


IN MYSTIC 


INDIA 








BEAUTIFUL VALERIE HOBSON follows the man she loves—Roger 


Livesey—to India’s 


dangerous North West frontier in 


“Drums,” 


Alexander Korda’s thrilling technicolor production, which comes to the 


2 SEE et a Pe Ge Theatre on 


5B—Two Col. Scene (Mat .30; Cut .50) 


And Now Meet the Directing 
And Set-Designing Kordas 


Zoltan and Vincent Are Brothers 
of Famous Producer 


(Advance Feature) 

Mention of the name of Korda is likely to conjure up a picture 
of Alexander Korda, motion picture producer extraordinary. 

But there are two other important bearers of the distin- 
guished name, who help form a triumvirate that is a powerful 
influence in the film world. They are brother Zoltan Korda, 
director, and brother Vincent Korda, scenic designer. 

The latest joint effort of the three is “Drums,” the stirring 





| HEADS TRIUMVIRATE | 


e 





Alexander Korda 


11A-One Col. Producer Head 
(Mat .15; Cut .25) 








ALEXANDER KORDA .. . Made 
film history—and six stars—with his 
production of “The Private Life of 
Henry VIII.” .. . The stars were 
Charles Laughton, Merle Oberon, 
Robert Donat, Binnie Barnes, Wendy 
Barrie and Elsa Lanchester. . . . 
Born in Hungary, Korda was a movie 
pioneer. .. . Tried several other pro- 
fessions, but returned to pictures. 
. .- Has produced in London, Paris 
and Hollywood. . . . His latest film, 
“Drums,” a stirring technicolor pro- 
duction, brings Sabu, Raymond 
Massey, Roger Livesey, Desmond 
Tester and Valerie Hobson to the 
ri ies on Theatre on ___________-_---, 
through United Artists release. 











technicolor production of A. E. W. 
Mason’s story, which comes to the 
We es tek wneatre Ones: <2). 2 8 
with a cast headed by Sabu, the 
Indian lad who proved a sensation 
in “Elephant Boy;” Raymond Mas- 
sey, Roger Livesey, Desmond Tester 
and Valerie Hobson. 

Alexander, the most famous of 
the Kordas, was a pioneer in the 
movie industry and in the firm 
which the three now represent, Lon- 
don Film Productions. 


He began his career with a one- 
reel interpretation of Freud’s dream 
theories. There followed consider- 
able wandering about Europe in 
several professions, including news- 
paper work, and finally pictures. He 
produced in London and Paris for 
a time, aided by Zoltan and Vincent, 
and then in Hollywood. 


“HENRY” DID IT 


It was the production of ‘The 
Private Life of Henry VIII” in Lon- 
don that made the Korda name fam- 
ous and also established no less than 
six stars—Merle Oberon, Robert 
Donat, Charles Laughton, Binnie 
Barnes, Wendy Barrie and Elsa 
Lanchester, 


During the years of Alexander’s 
early European wanderings, Vin- 
cent was living in Paris and learn- 
ing to be a painter. When his pro- 
ducer-brother decided to make 
“Henry VIII,” he called him in to 
design the sets, and in this capacity 


| he has remained to this very day. 


Zoltan, like his brothers, was born 
in Hungary. After the war, he 
studied camera work and direction 
in Budapest, and after several years’ 
experience in Vienna, had a brief 
fling in Hollywood before returning 
to England to join his brother 
Alexander in a directorial capacity. 

In 1934 Zoltan went to Africa to- 
direct “Sanders of the River,” and 
in 1936 he journeyed to India, where 
he assisted Robert Flaherty in the 
making of “Elephant Boy.” 
“Drums” marks his second expedi- 
tion to that country. All three films 
are released through United Artists. 





“Drums” Filmed in Color 


in Dangerous Khyber Pass 


Korda Film Unit Was First To Invade 
Famous Gateway To India 


(Advance Feature) 

Hollywood boasts of its good fortune in being situated a 
stone’s throw from a variety of locations that lend themselves 
admirably to doubling for the Sahara Desert, the snow-capped 
Alps, the South Sea Islands or a simple stretch of English 


countryside. 


But the breath-taking natural color shots of the Khyber Pass, 
the historic gateway to the plains of India, which will thrill 


picturegoers at the........ Theatre 
in Alexander Korda’s 
“Drums,” could have been obtained 
in only one place in all the world. 
And that place was the treacherous 
Khyber Pass itself. 

Realizing this, Korda dispatched 
a unit to India by air to get authen- 
tie films of tribal life and fighting 
beyond the Northwest Frontier. 
This marked the first time a camera 
had ever penetrated this remote 
country, which even army officers 
are forbidden to visit except on regi- 
mental duty. 


A ROUGH JOURNEY 


Arrived in India, the party pro- 
ceeded to the most northerly outpost 
of the British Empire at Chitral. 
They made the Chitral Valley their 
headquarters, a location dominated 
by the third highest mountain in the 
world, the mighty Tiridimar, a peak 
as yet unscaled by man. 

From this point they proceeded 
by pack mule, carrying heavy equip- 
ment, in the burning sun to the 
north of the famous Khyber Pass, 
which is about one hundred miles 
from Russian territory. To reach 
the Pass they had to cross some of 


the most difficult travelling country 
in the world. 


For extras, the unit recruited the 
3,000 tribesmen who do military 
service as bodyguard for His High- 
ness the Mehtar of Chitral, whose 
cooperation made the filming of 
these scenes possible. 


PACKED FILM IN SNOW 


Rising at dawn each morning, the 
party proceeded to their chosen loca- 
tion, arriving not later than nine. 
Here the heavy technicolor cameras 
were unloaded from the mules and 
set up. The chief difficulty was the 
grilling heat. The average tempera- 
ture was around 130 degrees. The 
camera film spools had to be con- 
stantly watched and covered in 
soaking cloths which dried almost 
as soon as they were applied. Coolies 
were despatched up the mountain- 
side to incredible heights to bring 
down loads of lightly packed snow, 
which was rammed around the film 
cans before they were placed in the 
“vakdans” or native metal lined 
trunks. 


Probably the most impressive shot 
to be seen in the film was taken at a 
height of over 11,000 feet on Mount 
Birmagasht where the members of 
the company were able to move at 
only a slow walking pace due to the 
rarified atmosphere. 


“Drums,” which was adapted 
from a story by A. E. W. Mason, 
features Sabu, Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson. The production was 
directed by Zoltan Korda and is re- 
leased through United Artists. 


Sabu Resplendent 


Sabu, the handsome East Indian 
lad whose costume was a simple loin- 
cloth and turban in “Elephant Boy,” 
blossoms forth in the resplendent 
regalia of a young Indian prince in 
“Drums,” Alexander Korda’s thrill- 
ing technicolor production, which 
comes to the........... Theatre on 


The youngster, who rose over- 
night from a jungle waif to a top 
rank movie star, rides a spirited 
white stallion in the new film, which 
features him with Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson. The production is 
released through United Artists. 








Valerie Hobson Is A 


One-Coiffure Woman 


(Woman's Page Feature) 

The instantaneous popularity of 
the new upswept coiffure raises an 
old question, to wit: 

Should every woman promptly 
rally to the Cause of the Elevated 
Curl, even though she may find some 
other arrangement more to her lik- 
ing or kinder to her features? 


| NO "UPSWEPT" | 





Valerie Hobson 


10A-One Col. Star Head 
(Mat .15; Cut .25) 


Valerie Hobson, who is known as 
England’s Best-Dressed Actress and 
the Girl With The Perfect Manne- 
quin’s Figure, answers No. 

Miss Hobson has long been a one- 
coiffure woman. The hairdress you 
may see her wearing in Alexander 
Korda’s technicolor film, “Drums” 
Hbsthecrs. ss Theatrecon <~. 422% ; 
is the hairdress she wears on all 
occasions. 

“A woman’s coiffure is as much a 
part of her personality as her eyes,” 
savs the star, explaining her stand. 

Miss Hobson arranges her long 
bob in a casual coiffure that is singu- 
larly becoming to her. Parting her 
shining hair on one side, she sweeps 
it back from her forehead in a soft 
wave, The ends are slightly curled. 

Aside from its attractiveness, the 
simplicity of this haircomb makes it 
suitable for every occasion. It is 
equally desirable for sports, shop- 
ping, lunching in town and cock- 
tails, and with formal costumes it 
lends itself perfectly to the adorn- 
ment of a fragrant gardenia or a 
clip of brilliants. 

So, if like the lovely Miss Hobson, 
you have a morn-to-midnight coif- 
fure that you love—and it suits you 
—stick to it. If, on the other hand, 
you haven’t and the new fashion fits 
your face and personality, gather 
up your curls, by all means, and 
wear your new “upswept” with a 
swagger ! 
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THE PRINCE AND THE DRUMMER BOY 





PALS. Sabu and Desmond Tester strike up a charming friendship as an 
Indian Prince and a Scottish drummer boy, respectively, in “Drums,” 
Alexander Korda’s thrilling technicolor film, which comes to the 
Se Ree a eae a, NPY eT Woo 1) 1 eee ee ree ne eee ee 


2B—Two Col..Scene (Mat .380; Cut .50) 


Star Refutes Theory About 
Englishwomen and Tweeds 


Valerie Hobson, Britain’s Best-Dressed Actress, 
Goes In For Glamour 


(Advance Feature) 

The widespread contention that a smart Englishwoman’s 
concern with clothes begins and ends with tweeds, is knocked 
into a cocked hat by the case of Valerie Hobson. 

For the lovely film star, who bears lightly the titles of 
England’s Best-Dressed Actress and The Girl With The Perfect 
Mannequin’s Figure, lives well within that charmed circle 
bounded by Chanel, Schiaparelli and Elizabeth Arden. 


As a matter of fact, Miss Hobson 
is so far from indifferent to this 
matter of feminine allure that when 
Alexander Korda cast her in the 
leading feminine role of “Drums,” 
his exciting technicolor film which 
comes to the........... Theatre on 
ears eas , she made a special trip 
to Paris with Rene Hubert, Korda’s 
fashion expert, to choose her ward- 
robe. 

No doubt, some of Miss Hobson’s 
clothes consciousness stems from 
her early ambition to be a famous 
designer. But a natural talent for 
singing and dancing made a stage 
career of some sort inevitable. 


TO HOLLYWOOD AT 17 


Valerie is the daughter of an 
English navy officer and was edu- 
cated in a convent. At nine she went 
to the Royal Academy of Dramatic 
Art. After a year there, she turned 
to the ballet and spent the next six 
years studying dancing under the 
great Espinosa. 

At 15 she won an understudy role 
in “Orders Is Orders,” and not long 
after, her brilliant performance in 
“Ball at the Savoy” sent Hollywood 
talent scouts backstage at the Drury 
Lane. At 17, she was on her way to 
the American cinema capital to play 
leading roles in a succession of 
“mellers.” 

After appearing in “The Mystery 
of Edwin Drood,”’ “Chinatown 
Squad,” and “The Bride of Frank- 
enstein,” she returned to England 
to appear opposite Douglas Fair- 
banks, Jr. in his film, “When Thief 
Meets Thief.” 

In her latest film, “Drums,” 
Valerie shares featured honors with 
Sabu, the sensational Indian child 
discovery of “Elephant Boy,” Ray- 
mond Massey and Desmond Tester. 
The production was directed by 
Zoltan Korda from the story by 
A. E. W. Mason and is released 
through United Artists. 








Caste System 
Proves No Aid 
To Film-Making 


(Advance Featurette) 


Whatever other advantages or 
disadvantages it may boast, India’s 
complex caste system is not con- 
ducive to the production of motion 
pictures. 


This discovery was made by the 


location unit which invaded India’s 
treacherous Khyber Pass to film 


scenes for “Drums,” Alexander 
Korda’s thrilling technicolor pro- 
duction, showing............ at the 


BY Pago, Bee Theatre, with Sabu, 
Raymond Massey, Roger Livesey, 
Desmond Tester and Valerie Hobson 
in featured roles. 


Among the regulations which had 
to be observed in dealing with the 
Indians engaged to play fierce native 
tribesmen in the film were these: 


A Brahmin may eat sweetmeats 
or wheat with a man of the Kehat- 
riyas caste, but not rice, for that 
would be an admission of equality. 

Whenever money passes from a 
high caste to a low caste man, it is 
thrown on the ground to avoid de- 
filement. 

They may not stand on the same 
carpet or enter the same room. 

Caste is even respected in jail, 
where prisoners of high caste are 
provided with their own cooks and 
water carriers. 

The only place where caste is ever 
dropped in India is in the Third 
Class railroad carriage, where all 
castes are herded at a farthing a 
mile. But it is instantly resumed 
at the alighting station! 

“Drums” was directed by Zoltan 
Korda for release through United 
Artists, 


Hollywood’s Rags-To-Riches Tales 
All Pale Before the Saga of Sabu 


Small East Indian Film Star Once Roamed Jungle 
and Lived On A Handful of Rice 


(Biographical Feature) 
Hollywood is rife with rags-to-riches stories, but the cinema 
colony can offer nothing to match the saga of Sabu. 
For Sabu, the charming East Indian lad who made a sensa- 
tional screen debut in Alexander Korda’s “Elephant Boy” and 
is currently appearing in the same producer’s technicolor pro- 


duction “Drums” at the...... 
transformed overnight from a 
clad in loin cloth and turban and 


Biotechs ies Theatre, was literally 


waif, who roamed the jungle 





lived on a handful of rice a day, into 
a famous and highly-paid film star. 
And the metamorphosis did not take 
place in Hollywood—but in London. 


Born 14 years ago in the jungle 
of Karapur, the very heart of the 
wild elephant country, Sabu 
dreamed of becoming a_ great 
mahout as he followed his adored 
father about his duties in the 
Maharaiah’s elephant stables. 


OPPORTUNITY KNOCKS 


When he was eight, his father 
died and left Sabu an orphan. His 
only means of subsistence was a 
Government pension of two rupees a 
month as a ward of the stables. 


Then one day Sabu heard that a 
party of white sahibs had arrived. 
They were going to take pictures 
and were looking for a small boy to 
ride a large elephant. The visitors 
were the Korda film unit, making 
location shots for “Elephant Boy.” 


Sabu and a number of other little 
Indian boys followed the party 
everywhere. Numberless children 
had been tested without success. 
Then Director Zoltan Korda saw 
Sabu fearlessly riding a huge ele- 
phant. A preliminary test was made 
and the boy was given the role of 
Little Toomai in the famous Kipling 
story. 


SABU MAKES GOOD 


Sabu proved such a fine natural 
actor and a youngster of such un- 
usual charm that he was taken back 
to England under contract to Alex- 
ander Korda. 


Today, Sabu is a film star of the 
first magnitude. His days of jungle- 
roaming far behind him, he lives ina 
luxurious apartment, hob-nobs with 
celebrities, goes to school in Bea- 
consfield, plays football and tennis 
like any other small Britisher, and 
handles his midget racing car with 
the same uncanny skill with which 
he once handled the giant pachy- 
derms in the Maharajah’s elephant 
stables. 


Sabu’s second film, “Drums,” 
which Zoltan Korda invaded India’s 
dangerous Khyber Pass to film in 
natural color, features him with 
Raymond Massey, Valerie Hobson 
and Desmond Tester. The film is 
released through United Artists. 


Sabu Heads Cast of 


Korda’s “Drums” 


(Advance Reader) 


Sabu, the handsome East Indian 
youngster who made a sensational 
screen debut in “Elephant Boy,” 
makes his second film appearance 
heading the cast of “Drums,” Alex- 
ander Korda’s thrilling technicolor 
drama of intrigue and romance on 
India’s Northwest frontier, which 
DEGINS aires cece ae day engagement 
RUAN. oo. ha. Theatre on........ 

Featured with Sabu are Raymond 
Massey, Roger Livesey, Desmond 
Tester and Valerie Hobson in this 
adaptation of the A. E. W. Mason 
story of a boy’s loyalty and a 
woman’s courage in a land of seeth- 
ing intrigues. 

“Drums” casts Sabu as little 
Prince Azim, who is menaced by a 
power-crazed uncle, Prince Ghul, 
(Raymond Massey), who has mur- 
dered Azim’s father and plots to 
filch the boy’s throne and rid his 
country of British rule. 

Sabu strikes up a friendship with 
a little Scottish drummer boy 
(Desmond Tester), whose regiment 
has been sent to India, under the 
courageous Captain Carruthers 
(Roger Livesey), to put down the 
uprising being fomented by Prince 
Ghul. 

The two boys arrange a private 
drum signal, for use in time of 
danger, and through this Sabu is 
enabled to foil his uncle’s plot, save 
the regiment from the machine gun 
slaughter the madman had planned 
as the fiendish climax to a five-day 
ceremonial feast, and regain his 
rightful place on the throne. 

Lovely Valerie Hobson plays the 
only Western woman in a world of 
thousands of men as the bride who 
courageously accompanies Car- 
ruthers on this dangerous mission 
to India’s farthest-flung outpost. 

The breath-taking natural color 
shots of India’s treacherous Khyber 
Pass, were actually filmed in the 
historic gateway to the plains of 
India, which no motion picture 
camera had hitherto penetrated. 

“Drums” was directed by Zoltan 
Korda for release through United 
Artists. 


A DRAMATIC SCENE IN "DRUMS" 


SABU, Valerie Hobson and Roger 








Livesey in a tense moment from 


“Drums,” Alexander Korda’s exciting technicolor production which 


COMES NO te. — ee 


38B—Two Col. Scene 


‘Theatre: on:.--22 ser ee 
(Mat .30; Cut .50) 








Sabu 
7A—One Col. Star Head 


(Mat .15; Cut .25) 


Turban-Twisting 
A Lost Art To 
Western Winders 


(Advance Feature) 

To the famous rope trick and 
other unfathomable mysteries of the 
occult East, add the gentle art of 
turban-twisting. 

Although nothing could possibly 
look simpler, we have it on unim- 
peachable authority that, to un- 
practiced Western hands, the busi- 
ness of erecting a turban on one’s 
head in authentic Indian fashion is 
a baffling one. 

Our informants are members of 
the motion picture unit which trav- 
elled to India to film scenes for 
Alexander Korda’s technicolor film 
“Drums,” which brings Sabu, Ray- 
mond Massey, Roger Livesey, Des- 
mond Tester and Valerie Hobson to 
Chere res DNR bER; Ob. (Ste orden 
through United Artists release. 

Bent on emulating the native 
actors, who wore snug, trim turbans 
against the blazing midday sun, the 
Western invaders nobly tugged and 
turned and twisted. But it was no 
go, and they finally had to admit 
defeat, - 


70 YARD TURBAN 


The Englishmen found the chief 
reason for their difficulty lay in the 
fact that the Indian headdress con- 
sists of no less than 70 yards of fine 
muslin, about two feet wide. Wound 
tightly—but not so tightly as to con- 
strict the flow of blood to the head— 
it must be carefully adjusted to stay 
above the eyebrows in emergencies. 
Swathed in 70 feet of muslin, the 
Englishman usually found most of 
his turban encasing his feet. 


Designed with an eye to the 
weather, the outlandish clothes of 
the Indians are well adapted to pro- 
tect them from extraordinary heat, 
or from the cold they encounter dur- 
ing mountain nights. 


Their wardrobe consists for the 
most part of two pieces of cotton 
cloth without hem or stitch, one 10 to 
12 feet long, the other 16 feet in 
length and four feet in width. With 
the first piece they cover their 
shoulders. With the second they 
gird their loins. Those who live in 
the north, near the mountains, have 
a kind of large sheet with which 
they wrap themselves at night. 
Since European piece goods have 
been brought in by the British, 
those who can afford it buy materi- 
als of brilliant red, marking them as 
men of high standing and position. 


The lack of laundry facilities is 
another reason for the Indians’ 
sartorial traditions. These simple 
garments are easily washed daily in 
cold water. 











Type-Casting Keeps Massey 
In Upper Social Brackets 


Popular Actor Is Constantly Cast 
As Royalty Or Leader Of Men 





(Biographical Feature) 

Over every successful actor there broods a bothersome bug- 
aboo. ‘‘Type-casting” is the name of this menacing shadow, 
and Raymond Massey is no exception to the rule. 

In the case of the tall and talented Canadian, however, 
“typing” has proved a definite advantage. For it has kept him 
definitely in the upper social brackets of the cinema. He is 
constantly finding himself called upon to portray kings, princes 


and a flattering variety of leaders of - 


| PLAYS PRINCE 


men. 

In “Drums,” Alexander Korda’s 
exciting technicolor drama, which 
recites the adventures of a British 
garrison in India’s northwest fron- 
tiemati the. see eee: 
‘hheatre Oneness ces * 
Massey plays the role of Ghul Khan, 
a prince who rebels against British 
rule and calls his followers to revolt. 
The picture, which features Massey 
with Sabu, Valerie Hobson and Des- 
mond Tester, was directed by Zoltan 
Korda on actual location in India, 
for release through United Artists. 


COMMUTES ACROSS ATLANTIC 


Another of the actor’s recent por- 
trayals was that of John Cabal, the 
idealistic leader of men in “Things 
to Come.” And perhaps no two roles 
could so aptly indicate Massey’s ver- 
satility as these—in one of which he 
plays the peace-loving dreamer of 
the future and in the other the 
power-greedy potentate of the East. 

Between these two assignments, 
he played King Phillip of Spain in 
“Fire Over England” and the 
French Administrator in “The Hur- 
ricane,” and New York theatre- 
goers remember his fine perform- 
ance of “Hamlet.” 

Born in Toronto, Canada, Massey 
was taking postgraduate work at 
Oxford when the World War broke 
out. He enlisted with the Canadian 
Field Artillery and was wounded in 
action in France. 

He made his stage debut in Every- 
man’s Theatre in London as Jack in 
Eugene O’Neill’s “In the Zone,” one 
of the playlets in the Nobel prize 
winner’s early group, known collec- 
tively as “Moon of the Carribees.” 

Massey is a popular star of stage 
and screen in both America and 
England and his services are so 
sought after he practically spends 
his life commuting across the At- 
lantic to keep up with himself. 


Polo Pointers 


Roger Livesey had to learn the 
fine art of chasing a ball from the 
saddle for the thrilling polo se- 
quence which is a feature of 
“Drums,” Alexander Korda’s stir- 
ring technicolor production of mu- 
tiny on India’s North West Fron- 
tier, currently unreeling on the 
Screen.Of LN Cy ssc cegor ve opp et ae 
Theatre, with Sabu, Raymond Mas- 
sey, Desmond Tester and Valerie 
Hobson also in featured roles. 


Livesey is seen as a member of 
the British Army team, playing 
against a team. composed of Indian 
princes, and some of the world’s 
most magnificent polo ponies were 
used in the scenes. 


Incidentally, the: picture reveals 
the little-known fact that polo, gen- 
erally regarded as a sport invented 
on the British Isles, was really in- 
troduced to the English after their 
army took up posts in India, where 
it had been played for some thou- 
sand years. 

One of the oldest, if not the very 
oldest sport in the world, polo has 
been traced back as far as the Sixth 
Century B.C. in Persia. 

The Persians used horses, how- 
ever, and it was not until polo was 
introduced to India that ponies 
were used, largely because the hill 
men had no horses. 

“Drums” is released through 
United Artists. 











Raymond Massey 


9A—One Col. Star Head 
(Mat. .15; Cut .380) 


Playing Hookey 


Was the Making 
Of Tester Lad 


(Biographical Feature) 

Serious-minded parents won’t like 
us for letting this get out, but it was 
playing hookey that proved the 
making of freckle-faced Desmond 
Tester. 

For if the youngster hadn’t balked 
at going to school one bright May 
morning, and insisted upon tagging 
along to a rehearsal with an actress 
sister, he wouldn’t be sharing fea- 
tured honors today with such dis- 
tinguished cinema names as Sabu, 
Raymond Massey, and Valerie Hob- 
son in Alexander Korda’s techni- 
color film, “Drums,” at the........ 
Theatre. 

The producer took one look at the 
jovial face of the ten-year-old tru- 
ant and instantly offered him the 
part of Robin in “The Merry Wives 
of Windsor.” 


VARIETY OF ROLES 

Desmond accepted as a lark, but 
remained to look at acting as a 
serious business — and a business 
that he likes very much indeed. 

Desmond was born in Ealing, 
England, and until that memorable 
Mav morning, lived the typical un- 
eventful life of an English school- 
boy. 

He has since been deluged by a va- 
riety of stage roles, a variety that 
would be the envy of a veteran char- 
acter actor in a repertory company. 
On the radio, he was heard as 
“Oliver Twist” and as the French 
Dauphin in “Mystery of the Tem- 
ple.” He made his film debut as 
Midshipman Gossett in ‘Midship- 
man Easy” and has appeared as 
King Edward VI in “Nine Days a 
Queen” and in featured roles in 
“The Hidden Power” and “Non- 
Stop to New York.” In “Drums,” his 
latest film, he plays a Scottish drum- 
mer boy. The film is a screen ver- 
sion of the A. E. W. Mason story, 
which Zoltan Korda directed for re- 
lease through United Artists. 








Khyber 
Invaded By 
Film Camera 
““Drums”’ Sa Shot In 


Historic Gateway 
to India 





(Advance Feature) 

The most romantic spot in the 
East, the historic and legendary 
Khyber Pass, withstood its latest 
and strangest invasion without a 
whimper. 

This time the invaders were no 
shrieking barbarian horde, armed 
with scimitars, but as peaceable a 
band of folk as ever you saw. And, 
instead of scimitars, they carried 
cameras. 

To keep you in suspense no longer, 
the Khyber’s eighth invasion in re- 
corded history — (the list begins 
with Alexander of Macedonia in 327 
B. C. and ends with the Turk, Nadir 
Shah, in 1738-39) —was made by 
Zoltan Korda, Film Director, who 
braved the treacherous spot to film 
scenes for his famous brother Alex- 
ander’s technicolor production, 
“Drums,” which brings Sabu, Ray- 
mond Massey, Roger Livesey, Des- 
mond Tester and Valerie Hobson to 
the. gee se ae Theatre 
ON Sa6 ee ee: Ci soek , through 
United Artists release, 


FASCINATING SPOT 


The fascination of the narrow 
roadway of the Khyber, for centu- 
ries the principal gateway to the 
plains of India, grips the traveller 
as he enters the forbidding portals 
a mile or» two north of Jamrud, 
where there is a British fortress. 

Endless processions have filed 
through the valleys of the Pass— 
armies, traders; the pomp and pan- 
oply and the caravans of the mer- 
chants carrying on their commerce 
between Bokhara, Afghanistan and 
Peshawar. 

The method of travel through the 
Khyber has not changed one whit 
since the days of antiquity. There 
is a continual procession of men, 
camels and donkeys moving up and 
down the road, the men all armed 
to the teeth. Even to this day no one 
dares go abroad in this wild land 
unarmed. 


MAGNIFICENT VIEW 


Near Ali Musjid the upper road- 
way affords a magnificent view of 
caravans passing on the camel road 
below. The lower road runs through 
a tremendous chasm slashed bodily 
in the living rock by force of un- 
counted centuries of rain and floods, 
with cliffs sheer on either side. 


A few miles on is the pumping 
station which supplies water for the 
entire region. On the right the Ka- 
bul railway runs along an enormous 
embankment faced with brick. A few 
years ago, the whole of that em- 
bankment was carried away by a 
tremendous rush of flood water. The 
open valley is dotted with villages. 
And the Khyber Pass winds up and 
down over the most tortuous and 
wildly beautiful terrain in the world 
until it emerges on the border of 
Afghanistan. 


Straight From India 


The magnificent costumes worn 
by Sabu as the little Indian Prince 
in “Drums,” Alexander Korda’s 
stirring technicolor film now show- 
INGSAb-WNe: seuss cok. ee: 
Theatre, were specially made for 
him in India. 


Perhaps the most handsome of 
his garments is a velvet bolero 
jacket, intricately embroidered with 
heavy gold thread. And his turbans 
oe a breath-taking symphony of 
color. 


When the film, which features the 
sensational child star of “Elephant 
Boy” fame with Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson, was completed, the 
gorgeous costumes were presented 
to Sabu. 

“Drums” was directed by Zoltan 


Korda and is released through 
United Artists. 


Pass’ Handling “Natives” Proves 


Full Course in Diplomacy 


So Zoltan Korda Discovers on Film 
Expeditions to India and Africa 


(Current Feature) 

If Zoltan Korda ever decides to give up directing films for 
his producer-brother, Alexander, he will find several careers 
open to him, but the one for which he would best qualify would 
undoubtedly be “Special Advisor to His Majesty’s Empire on 
Native Diplomacy.” Great Britain might well do worse than 
engage him to fill this Pooh-Bah position, for the younger 
Korda, during his many months spent filming scenes in out- 





Stirring Action 
And Adventure In 
Korda’s “Drums” 


(Prepared Review) 

If you like fast and furious ac- 
tion, high adventure and flaming 
intrigue on a far-flung frontier, 
Alexander Korda’s technicolor 
drama, “Drums,” will thrill you as 
it thrilled last night’s audience at 
theta ee es Theatre. 


Sabu, the little Indian lad of 
“Elephant Boy” fame, follows up 
that sensational screen debut with 
an even finer performance in 
“Drums,” a tale of mutiny in the 





Valerie Hobson and Roger Livesey 


6A—One Col. Scene 
(Mat. .15; Cut .30) 


mountains of India, and Raymond 
Massey, Roger Livesey, Desmand 
Tester and Valerie Hobson also 
score in featured roles. 


“Drums” casts Sabu as Azim, a 
young Indian prince who, by his 
bravery and loyalty, foils the dia- 
bolical schemes of his uncle, the 
power-mad Prince Ghul (Raymond 
Massey), who has murdered Azim’s 
father, the Khan of Tokot, and 
plans to murder Azim, snatch his 
throne, unite the various tribes of 
the hills and drive the British out of 
his empire. 

Azim strikes up a warm friend- 
ship with Captain Carruthers, sent 
to Tokot to stem the uprisings 
Prince Ghul is fomenting, and also 
with a little Scottish drummer boy 
in the regiment, who teaches him a 
private drum signal for use in time 
of danger. 


Through this, Azim is finally able 
to do a deed of great heroism, when 
Prince Ghul entertains Carruthers 
and 50 of his men at a dinner on the 
last night of a five-day ceremonial 
feast, as the diabolical climax of 
which he intends to mow down his 
guests with machine gun bullets. 

Azim’s signal brings reinforce- 
ments in the nick of time, and re- 
sults in the death of Prince Ghul 
and wins the boy his rightful place 
on the throne. 

“Drums” boasts the most thrilling 
technicolor effects the screen has 
ever shown, actually obtained in 
India’s treacherous Khyber Pass. 

The production was directed by 
the brilliant Zoltan Korda and is 
released through United Artists. 
It’s magnificent entertainment—you 
must see it. 


of-the-way corners of India and Af- 
rica has met and overcome on his 
own as many delicate and inflam- 
matory situations as does the entire 
staff of the British Foreign Office on 
an off day. 

Velvet-gloved handling of temper- 
amental natives has become a rou- 
tine to Zoltan Korda, prefaced by 
the simple matter of reaching the 
far off portion of the Empire desig- 
nated for his film making. This is 
invariably accompanied by varied 
sufferings—attacks by blood-thirsty 
insects, battles with the eternally 
extreme elements and encounters 
with the more novel forms of flora 
and fauna. 


WINS OVER NATIVES 


Once having arrived, he proceeds to 
introduce himself to the native pop- 
ulation with all the winning wiles of 
a baby-kissing politician and to ac- 
custom them to the idea of co-operat- 
ing with a motion picture camera, 
once so universally hated by our 
unsophisticated brothers as a “devil 
machine.” 

But major problems crop up when, 
in his course of winning friends 
and influencing natives, Mr. Korda 
begins to make actors out of his ut- 
terly green (or, to be more accurate, 
coffee-colored) human material. 
Changing natives into thespians 
does not consist only of teaching 
them to grimace, move and speak 
their lines upon order in the civil- 
ized tradition. It is here that all the 
Korda ingenuity is called into play 
—he has often to out-diplomat the 
redoubtable Mr. Chamberlain. 

For example, his latest filming ex- 
pedition took him to the Northwest 
Frontier of India where he shot 
scenes for “Drums,” a tale of high 
intrigue in the Khyber Pass, in 
which Sabu, of “Elephant Boy” 
fame, Raymond Massey, Roger Live- 
sey, Desmond Tester and Valerie 
Hobson are currently appearing at 
these es Le Theatre. 

In “Drums” numbers of Indians 
were used to play savage tribesmen 
and native troops. It was only after 
all his preliminary work had been 
done that Korda discovered he was 
faced with a problem as old as 
Mother India herself and twice as 
indomitable—the caste system. 


CASTE CAUSES WOE 


Although to the eye of an unin- 
itiated Westerner a Brahmin may 
look like a Vaisya and a Sudra re- 
semble a Pariah, still, to each other 
they are of totally different walks 
of life—encircled by invisible walls 
of caste—and all must obey their 
fast rules of behavior. Rubbing el- 
bows and consorting freely together, 
even for a cause as worthy as the 
British film industry did not im- 
press Korda’s Indian actors. The 
Caste system. was mightier than the 
desire for fame and gold and, bow- 
ing to the inevitable, Korda con- 
ducted himself accordingly. Acting 
upon the advice of his Indian Emily 
Post, Korda saw that caste lines 
were meticulously drawn through 
acting assignments, living quarters 
and even kitchens so that none 
might be offended. Then the filming 
began. 

Yet another. crisis arose during 
the shooting of an attack in which 
some five hundred Indians were sup- 
posed to die exceedingly dead on the 
field of honor, But to Mr. Korda’s 
extreme puzzlement, the majority of 
his native actors did not even fall 
down, much less appear deceased. 
After some parleying through inter- 
preters the reason was discovered— 
it was simply a case of cupidity. The 
natives feared that, by allowing 
themselves to be thoroughly “killed” 
before the cameras, they would auto- 
matically end their working assign- 
ments and never again be able to 
act. A little super-realism on their 
part that was soon dispelled by an 
| application of some Korda diplo- 
| macy. 
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Jitterbugs Owe 
Inspiration To 


The Tom-Tom 


“Drums” Researchers Turn 
Up This and Other 
Facts 


(Current Feature) 


A modern day Jitterbug may 
consider himself miles removed 
from an aboriginal tom-tommer, 
but they’re really brothers under 
the skin. 

This is in accordance with the 
findings of a group of motion pic- 
ture research experts who were 
tracking down information for 
Alexander Korda’s technicolor pro- 
duction, “Drums,” and turned up a 
swing band drummer who confessed 
that the tom-tom was the source of 
his inspiration. 

They also turned up a lot of 
other interesting information about 
drums, particularly the drum in 
India, which is the scene of the 
A. E. W. Mason story on which 
the Korda film, in which Sabu, 
Raymond Massey, Roger Livesey, 
Desmond Tester and Valerie Hob- 


son are currenly featured at the 
Sn ee Theatre. 


DRUM IS IMPORTANT 


In India, it must be understood, 
the drum is more than a musical 
instrument. It occupies an im- 
portant place in Indian myth and 
legend. 


The most ancient of these drums 
is the mrdanga, the two heads of 
which are made of parchment and 
tuned by braces. A mixture of 
flower and water is frequently ap- 
plied to the head to increase the 
volume, and the drum is played 
with the fingers. 


The small hand drum three to 
six inches long used by snake 
charmers and mendicants is called 
budbudka. It is shaped like an 
hour glass, with a cord at the 
center, to which is attached a 
leather ball. The ball strikes the 
head at each end as the instrument 
is shaken. 


USED AS A SIGNAL 


Although the origin of the drum 
is hidden in pre-historic indefinite- 
ness, its obvious forms are the 
membrane drum, the tambourine 
and the kettle drum, with the cym- 
bals closely allied. Drums were 
known in Vedic, India, and the 
earliest records of China, Egypt 
and Assyria abound in allusions to 
them. 

Among primitive peoples the 
drum is still used as a medium for 
transmitting signals, news and 
other types of messages. Some of 
them can be heard for a distance 
of six miles, and one small instru- 
ment, not two feet high, has been 
known to send its sound for 10 
miles. “Drums,” as a matter of 
fact, utilizes this still-practiced 
method in the most dramatic scenes 
of the picture. 


Drums are still used in India to 
exorcise spirits supposed to be 
causing disease; to produce rain, 
to arouse mass emotion or religious 
fervor, and also to prophesy future 
events. Objects are placed on the 
drumheads, and the oscillation of 
these objects when the drum is 
beaten is believed to indicate what 
is to happen. 


Wouldn’t “Play Dead’’ 


Getting the native actors he en- 
gaged for battle scenes to “play 
dead” proved Director Zoltan 
Korda’s toughest assignment, while 
shooting scenes for “Drums” in 
India. 


Machine guns rat-tat-tatted and 
bullets flew, but the “soldiers” stood 
up valiantly through it all, 


Inquiring into their refusal to 
fall, Korda discovered that they 
feared that, once “dead,” their act- 
ing careers—and, more important, 
their salaries—would be at an end. 
So they chose to remain perpen- 
dicular. 


“Drums” is Alexander Korda’s 
technicolor production, currently 
featuring Sabu, Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson at the..._....... 
Theatre, 











| A TREACHEROUS VISITOR 


Behe 


= 


RAYMOND MASSEY, as the villainous Prince Ghul, is seen with Roger 


Livesey and Valerie Hobson in a tense moment from “Drums,” Alexander 

Korda’s thrilling technicolor production, currently featured at the 

ete Theatre. Sabu, the little East Indian star of ‘““Elephant Boy.” 
heads the cast. 


4B—Two Col. Scene (Mat .80; Cut .50) 


Roger Livesey Just Had to Act 


Spent Whole Life 
in Atmosphere 
of Theatre 


(Biographical Feature) 


It isn’t at all surprising to find 
Roger Livesey an actor. 

Two generations of his family 
were actors before him. Talk of 
the theatre surrounded him as far 
back as he can remember. And 
even the maids in the Livesey 
household left to become actresses. 

Timing his first appearance with 
a fine dramatic sense, Roger was 
born while his parents were on tour 
in South Wales. 


He made his debut on the Eng- 
lish stage as a lad of 11, and even 
in those days he and his brother 
Barry haunted the film studios, 
where they got an occasional op- 
portunity to play a stray cinema 
waif—a far cry from the role of 
the sturdy Captain Carruthers he 
is currently portraying on the 
Screen obrtheg, 7. i=. = Theatre in 
Alexander Korda’s technicolor pro- 
duction, “Drums.” 


FLED “GUMPS” 


In 1926, Roger broke off a promis- 
ing West End dramatic career to 
go off on a three year tour of the 
West Indies and South Africa. 

He did it, he explains, to get 
away from the “gumps,” a “gump 
being the sort of thick-headed 
young man with large biceps and 
no brains. He was constantly play- 
ing such roles. 


“During the first two years on 
tour, I played 52 different parts,” 
he recalls. “A tough job, but ex- 
actly what I needed.” 


Safely out of the “gump” rut, 
Livesey returned to London after 
his African junket and appeared in 
leading roles in a number of plays 
before joining the famous Old Vic 
Theatre, where he shared a dress- 
ing room with Charles Laughton. 
Soon after Laughton deserted the 
theatre for the screen, Livesey fol- 
lowed him to Korda’s Denham 
Studios and made his talkie debut 
as the Beggar Saul in “Rembrandt.” 
He has since appeared in “Fire 
Over England” and the current 
“Drums,” an adaptation of the 
A. E. W. Mason novel in which 
Sabu, Raymond Massey and Valerie 
Hobson are also featured. All three 
films were released through United 
Artists. 


BORN ACTOR 








Roger Livesey 


8A—One Col. Star Head 
(Mat .15; Cut .25) 








Sabu’s Biggest Thrill 


Sabu’s biggest thrill since he left 
the Indian jungle for Alexander 
Korda’s Denham film studios, came 
while he was on location in Wales 
with the “Drums” company. 


Bert Carr, assistant director of 
the Alexander Korda technicolor 
film, which is currently featured at 
CNG Foe 8: Theatre, took the boy 
some miles away from the camp 
for his first swim in the sea. 

The experience proved so thrill- 
ing that Sabu refused to go home 
and swam until long after dark. 

“Drums,” in which Sabu _ is 
featured with Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson, is released through 
United Artists. 


Big Eaters 


8,000 pounds of meat, 6,500 
pounds of bread, three tons of but- 
ter, eight tons of vegetables, 10,406 
eggs and 920 gallons of milk were 
consumed by the army of native In- 
dians used in battle scenes of Alex- 
| ander Korda’s “Drums.” 




















Alexander Korda’s “Drums” 


A Thrilling Action Drama 


Magnificent Color Marks Tale of 


Adventure in India 


(Prepared Review) 

Stirring adventure on India’s Northwest frontier is being 
served this week to patrons of the............ Theatre, where 
Alexander Korda’s thrilling technicolor production “Drums’’ is 
holding forth with Sabu, the small Indian sensation of “Elephant 
Boy” fame, Raymond Massey, Roger Livesey, Desmond Tester 
and Valerie Hobson in featured roles. 

One of the most exciting films in the memory of this reviewer, 


SHORTS | 


(Current) 


Sabu, the handsome East Indian 
lad who first won cinema fame in 
Alexander Korda’s “Elephant Boy” 
and is currently appearing at the 
See. oe ae Theatre in the same pro- 
ducer’s technicolor film, “Drums,” 
switched allegiance from  pachy- 
derms to things mechanical as soon 
as he left the jungle and came to 
Korda’s Denham studios. 

His first ambition was to become 
an electrician and operate one of 
the studio arc lamps; then he de- 
cided to become a cameraman; then 
a chauffeur; and finally an aviator. 

Airplanes have become a craze 
with this boy of the jungle and he 
has learned to recognize every type 
and make. Once, after a game of 
tennis, his friends asked if he had 
had a good game. 

“Oh, yes,” he replied promptly. 
“T was beaten, but two airplanes 
passed overhead during the game.” 

“Drums” features Sabu with Ray- 
mond Massey, Roger Livesey, Des- 
mond Tester and Valerie Hobson. 
The film is released through United 
Artists. 

x * 

Some weird and primitive fire- 
arms are seen in “Drums,” Alex- 
ander Korda’s new technicolor film, 
in which Sabu, Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson are currently fea- 
tured atthe Theatre. 

The weapons are used by the East 
Indian tribesmen who appear in the 
film and were made in the studios 
in the same primitive way they are 
made in secret native forges in the 
hills of India. 

These guns, customarily handed 
down from father to son, are amaz- 
ingly durable and are used when 
modern contraband rifles cannot be 
obtained. 

“Drums” is 
United Artists. 

* * * 


Although most of us think of polo 
as a modern sport, men were actu- 
ally chasing a ball from the saddle 
as early as 600 B. C. 


This is one of the odd facts un- 
covered by Alexander Korda’s re- 
search experts, working on his tech- 
nicolor production “Drums,” in 
which Sabu, Raymond Massey, 
Roger Livesey, Desmond Tester and 
Valerie Hobson are currently fea- 
tured at the... Theatre. 


Generally regarded as a sport in- 
vented on the British Isles, polo was 
actually introduced to the English 
when their army took up posts in 
India, the film reveals. 


released through 


“Drums” is released through 
United Artists. 
x * * 


The motion picture unit which in- 
vaded the treacherous Khyber Pass 
to film natural color scenes for 
Alexander Korda’s “Drums,” the 
current attraction at the... -__- 
Theatre, was the first to penetrate 
this remote corner of India. 

As a matter of fact, the expedition 
was the most dangerous ever under- 
taken by a motion picture company 
for other than scientific purposes. 

“Drums” features Sabu, Raymond 
Massey, Roger Livesey, Desmond 
Tester and Valerie Hobson. The film 
is released through United Artists. 




















“Drums” is also one of the most 
magnificent, with its thrilling scenes 
actually photographed in India’s 
treacherous Khyber Pass. 

Sabu is even more charming than 
in “Elephant Boy” as the little 
Indian prince of A. E. W. Mason’s 


| story, whose bravery and loyalty 


save a whole regiment from slaugh- 
ter at the hands of a power-mad 
Indian potentate. 

Captain Carruthers, a fearless 
British officer, (Roger Livesey), is 
sent to India to quell the uprisings 
being fomented by the fanatical 
Prince Ghul (Raymond Massey), 
who dreams of snatching the throne 
of his brother, the Khan of Tokot, 
uniting the various hill tribes and 
eventually driving the British out 
of his ever-broadening domain. 


THRILLING STORY 


Arrived in Tokot, Carruthers 
and his lovely bride (Valerie Hob- 
son), meet little Prince Azim and 
a warm friendship results. Azim 
also becomes friends with a drum- 
mer boy in the regiment, (Desmond 
Tester), and between them the 
boys work out a private danger 
signal, which later is to prove of 
vital importance to the plot. 


The fiendish Prince Ghul murders 
his brother the Khan, but little 
Azim escapes. 

Scorning Carruthers’ warning 
that he and his men must stop 
sniping at British troops, Prince 
Ghul works out a diabolical scheme 
for wiping out all the members of 
the British residency and most of 
the regiment at one fell stroke. 


He invites Carruthers and 50 of 
his men to dinner at his palace on 
the final evening of a five-day cere- 
monial feast, as the climax of 
which he means to turn machine 
suns on his assembled guests. 


How Prince Azim, aided by the 
drummer boy, is able to save his 
friends and bring reinforcements 
to their aid at the height of the 
furious fighting, makes for one of 
the most thrilling denouements in 
screen history. 


BREATH-TAKING COLOR 


“Drums” is rich in humor and 
swift-paced action and drama, and 
a beautiful touch of romance is 
provided by the love and loyalty 
of Carruthers’ bride. 

Zoltan Korda, the distinguished 
director who made “Elephant Boy” 
and “Sanders of the River,” also 
wielded the megaphone on “Drums.” 


The film, which offers what are 
undoubtedly the most breath-tak- 
ing technicolor effects ever shown 
on the screen, is the perfect enter- 
tainment for every class of picture- 
goer. 

The delightful Sabu will win 
hordes of new fans as the fearless 
little Prince, resplendent in his 
royal garb, astride his handsome 
milk-white stallion; the always 


| dependable Raymond Massey has 


never given a finer performance 
than as the power-mad Prince 
Ghul; Roger Livesey and Valerie 
Hobson are both splendid as Cap- 
tain and Mrs. Carruthers, and red- 
headed Desmond Tester proves a 
talented and engaging youngster 
and provides a great deal of the 
film’s humor in the role of the 
Scottish drummer boy. 


“Drums” was adapted to the 
screen by Lajos Biro, and the re- 
markable natural color effects, 
made on the actual ground in 
India, were achieved by Osmond 
Borradaile. 

You can’t beat “Drums” for en- 
tertainment. Put it at the top of 
your “must-be-seen”’ list! 





A the qualities of spectacle, excitement, color and romantic drama that 
fill this superb Korda picture are vigorously put across in the ‘DRUMS” 


posters. The art spells “Drama” with a capital “D’—the color holds the eye 


and leaves an indelible impression. You'll want to cover every available 
billboard in town with these thrill-selling posters! 


“DRUMS” RENTAL ITEMS 
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THIS IS ONE OF THE 


MOVIE QUIZ 


CONTEST 
PICTURES 



















ROGER LIVESEY 
VALERIE HOBSON 


AND A CAST OF 3,000 


pirecteD BY ZOLTAN KORDA 


FROM A STORY BY A. E. W. MASON 


















This is an exact reproduction of a whole page ad appearing in THE AMERICAN WEEKLY 
in full rich color to 20,000,000 readers of 21 great metropolitan Sunday newspapers. THE 
AMERICAN WEEKLY reaches the people of 48 states, not only through 21 leading cities 
but in the territory and towns adjacent to them. ALL AMERICA HAS SEEN THIS AD! 


Copyright MCMXXXVIIJ, by United Artists Corp., New York, N.Y. 
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AMERICAN WEERLY FULL PAGE ADVERTISEMENT... 


The cover of this pressbook shows you an exact reproduction of this eye-stopping ad read by twenty 
million people in 48 states. This whole page, full color splurge was localized in its box-office benefits 


by the inclusion of playdates near the cities where the following twenty-one papers are published: 


Albany Times-Union Detroit Times Pittsburgh Sun-Telegraph 
Atlanta American Houston Post San Antonio Light 
Baltimore American Los Angeles Examiner San Francisco Examiner 
Boston Advertiser Milwaukee News-Sentinel Seattle Post-Intelligencer 
Buffalo Courier-Express Minneapolis Journal Syracuse American 
Chicago Herald-Examiner Nashville Tennesseean Washington Herald-Times 
Cleveland Plain Dealer New York Journal-American Portland Oregonian 


NATIONAL MAGAZINE ADVERTISING TO 40,000,000... 


Full pages, most of them in two colors, breaking for full effectiveness at release date in 


Saturday Evening Post Screenland Modern Screen 

Life Screen Romances Movie Mirror 4 
Look Collier’s Silver Screen 

Scholastic Liberty Picture Play &® 
Modern Romances Parents’ Magazine Film Fun 


NATIONAL COOPERATIVE ADS IN 59 REY CITIES... 


United Artists’ national advertising barrage will be extended and applied directly to local engage- 
ments in 59 key cities. Thus, all this immense direct-to-the-public selling is climaxed in a special bud- 


a 


get to be devoted to cooperative advertising with the theatre. Not only does United Artists sell the 


picture nationally, but it supports it locally to bring extra revenue to individual situations. 


PUBLICITY ROAD REPRESENTATIVES... 


Scores of editorials, endorsements and other special publicity have accrued to “Drums” as the result 
of a tour of special press representatives to selected key centers in advance of release date. Each repre- 
sentative carried with him a print of “Drums,” screening it for publishers, organizations, etc. This 
unusual aspect of the pre-selling campaign has had a strong goodwill reaction for local showings— 


extending to many cities not actually visited but covered by these key city newspapers. g 


DRUMS is a great picture... | 





SABU, FRONT PAGE NEWS ON NATIONWIDE TOUR... 


Sabu, now touring America on his first visit to this country, is the “boy of the moment.” And that 
moment is the right moment for local engagements of “Drums” which will benefit directly from the 
reams of newspaper space heralding his arrival in New York, his reactions to various American 
sights, his visit to Hollywood, etc. Bringing the fourteen-year-old star here at this time was a stroke 
of showmanship pointed squarely at the box-office! 


BARRAGES OF PUBLICITY EVERYWHERE... 


Higher and higher grows the mountain of national publicity that has proceeded your local showing. 
Millions have read about “Drums,” not only in our ads but in the editorial sections of the great 
national magazines. For instance: four pages in Life, plus full page breaks in: 


Look Screen Romances Scholastic 
Collier’s Screenbook Modern Screen 
Liberty Newsweek Silver Screen 
Parents’ Magazine Pic Pictureplay 
Screenland Modern Movies 


All this plus syndicated publicity through King Features, American Weekly, etc. And the wide publi- 
cation of a newspaper serial by the distinguished author, A. E. W. Mason. 


Week after week, day after day, hour after hour, the air heralds the approach of “Drums” with a 
concentrated radio campaign. Principal emphasis has been placed on popular network programs 
whose listening audience reaches millions. These broadcasts center on script dramatizations and radio 


appearances of Sabu. Smaller chains and local stations have also been completely covered with drama- 
tizations and transcriptions. 


U.A.’S GREATER EXPLOITATION... 


United Artists, always known for its intensive exploitation cooperation with the exhibitor, goes to 

ea. Oren, eas town twice as vigorously as ever for ‘“‘Drums.” It is one of the first releases to benefit by U.A.’s enlarged 

eft LF = A told Paleh ore Field Exploitation Staff, every member of which is an exploiteer of long experience and wide con- 

Man sian alt tacts. And we believe that this pressbook will be a real help in making your campaign as big as the 
\ 


Q . . e. e 
ry) picture. Every tie-up, every ad, every stunt, every publicity story, every accessory has been geared 
for maximum box-office effectiveness! 


( 
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and great pictures deserve intensive 


selling! DO YOUR PART! 





The Fred Gretsch Company, World's Largest 


Manufacturers of Drums, Offers 4-Way Cooperation 


oe Drum Beating Contest... 


“Beat the Gretsch Drum” Contest is a newspaper idea editors 
will like. Write the Gretsch Company, asking whether the contest 
is available in your town. A real deluxe model Gretsch Drum will 
be supplied gratis by the Gretsch Company for first prize. 

Your local Gretsch dealer will give you every possible coopera- 
tion and will loan you the drum to be used on the stage of your 
theatre for five consecutive evenings. If you feature this contest, a 
tie-up with your local newspaper must be made. Supply them with 
the 2 column mats illustrated below and stipulate that all entries must 
be made through the newspaper. For complete set of mats, order 
Mat No. 42-D—price 60c, cut $1.00. 

Reserve a spot in your evening program for entries to come on 
your stage and try their talent at drum beating. Judges may be picked 
from local musicians. All entries who beat the Gretsch Drum will be 
given Gretsch Drum Sticks as souvenirs and one will be the fortunate 
winner of the deluxe model prize illustrated in the newspaper mats. 


Sample newspaper story 


Amateur drummers of all ages, your chance has come to make a stage debut as a drum-beater. 
This newspaper in cooperation with the. ...o....2.2.2......22..2..ccccesceeeeeeceeeeeceeeeeeeeeeeees Theatre is sponsoring a 
Beat The Gretsch Drum Contest in celebration of the local showing of Alexander Korda’s spectacular 
new Technicolor adventure picture, “Drums” which opens at the. ........0..2..20.....----0.-cceeceececeeeseeeeeeeeeeeeeees 
(bheatte -nexktss a oe ee ee es 

Send your entry immediately to this newspaper if your fingers are itching to take hold of the 
drum sticks and do your stuff. If you are proclaimed the best drummer in town, you will be the 
winner of a deluxe model Gretsch drum, the same kind that is used in the most famous swing 
orchestras in America. 

The Fred Gretsch Company, largest manufacturers of drums in the world, not only offers this 
splendid first prize but promises as a souvenir to all entries a pair of real professional Gretsch 
drum sticks. 

There is no age limit to this contest. Youngsters who have been practicing on their toy drums 
. . . fathers who have been practicing on their youngsters’ drums . . . young men who have swing 
band aspirations . . . all of them are c:igible. 

Yes, and even the girls can get in on it. Ladies who’ve got rhythm can step right up on the 
stage and prove they know proper drum technique. 

It’s a contest that is loads of fun to enter and loads of fun just to listen to from a good orchestra 
seat. So make this a double incentive to visit the. ........0........c:scecseccsecceceeeeeceseseeeeeeeees Theatre during the 
engagement of “Drums.” You may win this unusual competition. And in addition, you'll see one 
of the outstanding productions of the new movie season. 

“Drums” was fourteen months in the making. It was filmed in authentic locales of India, among 
them the famous and perilous Khyber Pass. Its story is full of action with a cast of thousands headed 
by Sabu, fourteen year old star who made his first screen appeargnce last season in “Elephant Boy.” 











Local Dealers’ Windows 


Guessing Contest 


In cities where it is impossible to plant the news- 
paper contest described above, Gretsch dealers will 
cooperate with local theatres in arranging a contest 
to guess how many small objects (marbles, beans, 
etc. can be used) are in an open Gretsch drum 
which will be on display in the dealer’s window. 
First prize is the same type of deluxe model 
Gretsch drum offered in the newspaper contest. To 
set this open drum contest, contact the Gretsch 
Company to check its availability in your city. 
They will then send your local dealer’s name and 


other data. 


Special Lobby Display 


Here is something unique for your lobby... a 
special framed display, prepared by the Gretsch 
Company on the history of drums. This special 
display will be routed throughout the country, 
preference given to theatres in the order of their 
application. It traces the development of the 
earliest drum . . . the primitive tom-tom of pre- 
historic times . .. down through the drums of the 
Middle Ages, the drums of colonial days, right 
down to the glittering drums used in this year of 
swing, 1938. The display can be yours for your 
engagement if you make your application suffi- 
ciently far in advance to the Gretsch Company. 


The Gretsch Company is furnishing its dealers 
with special display material and are advising 
them to cooperate to the utmost with theatres in 
arranging these displays to time properly with 
local engagements of “Drums.” Every Gretsch 
dealer knows all details of this entire 4-way ex- 
ploitation. Make your visit to him a “must” in your 
campaign. You will find him eager and ready to 
do everything he can for you to make your city 
“Drums”-conscious. Gretsch dealers are centrally 
located in every principal city in fine exploitation 


locations. See yours immediately. 





For All Information Regarding These Gretsch Tie-up, Write or Wire Direct To 


MR. EMERSON STRONG — THE FRED GRETSCH MANUFACTURING COMPANY 
60 BROADWAY — BROOKLYN, N. Y. 
Telephone: STagg 2-6536 
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Better Stores Feature 
New "Drums' Fabrics 


A famous fabric manufacturer is featuring 
“Drums” fabrics for smart dresses. This is a line 
which will be featured in your local Cinema Shops 
just at the time when you are playing the picture. 
A contact with the proper store will put you on the 
way to window cooperation and advertising. So put 
this down at once as part of your campaign. When 
you sell the women you sell your biggest audience 
and here is a sure way to contact them. For all local 
information communicate with: 


MODERN MERCHANDISING BUREAU, Ine. 
67 West 44th Street 
New York City 





These Lovely Gowns 
In Cinema Shops 


From the gorgeous wardrobe worn by Valerie 
Hobson in “Drums,”’ have been selected these three 
lovely dresses for sale in Cinema Shops from coast 
to coast. Here is a tie-up ready and waiting for you 
in one of the best dress shops in your town. Its ap- 
peal speaks to women customers and is worthy of 
definite inclusion in your campaign plans. If you 
wish to know the name of the shop in your city 
handling these dresses, just write or wire to: 

MODERN MERCHANDISING BUREAU, Ine. 


67 West 44th Street 
New York City 


Miscellaneous Tie-Ups 
To Sell the Ladies 


There are many other possibilities for tie-ups with 
merchandise that women buy. For local windows 
and counter displays, order these stills, all of which 
feature Valerie Hobson. Brushes—Still No. Pub. 
96A; Golf clubs—Still No. Pub. 97A; Glassware— 
Still No. Pub. 102A; Cosmetics—Still Pub. 103A; 
RCA Radio-Victrolas—Still No. Gen. Pub. 686A and 
687A; Jewelry—Valerie Hobson 31. Send your 


requests to: 
Exploitation Department 


UNITED ARTISTS CORP. 
729 Seventh Avenue 
New York City 


Charbert 
Drumbeat Perfume 
As Prizes in Woman's 
Page Contest to 
Define Glamor 


To a limited number of theatres this unusual and 
easily planted Woman’s Page Contest will be available. 
It will stimulate feminine interest in DRUMS for it 
offers six attractive prizes of exquisite DRUMBEAT 
PERFUME created by Charbert and known to every 
woman as one of the rarest and costliest perfumes sold 
in America’s finer shops. 

Women readers of your newspaper will be asked 
to write in 50 words their definition of “A Woman of 
Glamor” .. . for a glamorous woman, alone in a 
remote outpost of men, motivates the sweeping action 
of DRUMS. This should be planted as a five day 
contest and illustrated with the mats shown on this 
page. For complete set of mats, order Mat. No. 41-D 
—price 60c, cut $1.00. 

Awards are: Ist prize—a fifteen dollar bottle of 
Charbert Drumbeat Perfume, specially packed in the 
famous drum package; 2nd, 3rd, 4th, 5th and 6th 
prizes—Charbert Drumbeat Eau de Cologne. Prizes 
will be shipped direct from the Charbert head- 
quarters in New York upon receipt by them of the 
six winners’ names and newspaper tear sheets of the 
contest. However, before you set this contest locally 
you must find out if it is available to your town by 
writing or wiring: 


Mr. Herbert H. Harris 
PARFUMS CHARBERT, INC. 
27 West 56th Street 
New York, N. Y. 


(Sample Story) 


Can you define a Woman of Glamor? Can you write 
a concise description of her in fifty words or less? If you 
can, your award may be a glamorous bottle of Drumbeat 
Perfume created by Charbert. 

A woman of glamor, alone in a remote outpost of 
soldiers in the interior of India, is the motive of the 
sweeping action of Alexander Korda’s newest picture, 
“Drums” which opens__________ at thes ae Theatre. 
Valerie Hobson is the lovely lady. In cooperation with the 
Senet eae .-.Theatre, we are asking our feminine readers 
to give their definition of this elusive, desirable quality 
which all women seek today. 

Six prizes will be offered for the best definitions sub- 
mitted to this newspaper before_..__»_»_»_»____ First prize 
is a fifteen dollar bottle of fascinating Charbert Drumbeat 
Perfume packed in the famous drum package. To the 
second, third, fourth, fifth and sixth successful contestant 
will go a bottle of Charbert Drumbeat Eau de Cologne. 

Not only on the screen but in the daily lives of every 
woman, glamor is an important goal to strive for. Beauty, 
style, personality are sought by the average woman only 
for the contribution they make to the sum total of glamor 
If you have something new and important to say which 
will clarify what glamor really is, say it today. 

And remember, this contest is the chance for women to 
speak their minds on glamor. No masculine opinions will 
be tolerated in this competition. So come on, all you local 
glamor girls. Tell us how you would define this 1938 
term for feminine fascination! 
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Travel Agents Windows 
From This Tie-up with 


Cnaben Ci 


India, the land of romance, background 
of “Drums,” is one of the most important 
countries visited by the S. S. Empress of 
Britain in her annual round-the-world cruise. 
This cruise is extensively advertised by its 
sponsors, the Canadian Pacific Steamship 
Lines. Their travel agents everywhere will 


be receptive to arrangements for a window 


focales and costumes. 


For the name of your local Canadian 
Pacific agent, drop a line to: 


Paul Standard 
CANADIAN PACIFIC STEAMSHIP LINES 
342 Madison Avenue 
New York City 


BOOK COVERS FOR 
STUDENT SELLING 


Here is a picture announcement idea that will be 
read and will be kept. It is a heavy stock type of 
book cover . . . known as the A-B-C Travelling Bill- 
board ... and is accepted by most boards of educa- 
tion as the endorsed cover for protecting school texts. 

Right as schools are opening for another year is 
the proper time to use this tie-up. The cover carries 
a smart selling ad for “Drums,” plus an interesting 
biographical sketch of Sabu, its star. Made on the 
extension principle, it fits 60% of all school text 
béoke, 


Contact your local school representatives and get 
them to distribute these covers for you. They are 
reasonably priced as follows: Per M, including theatre 
imprint: 1M—$7.50; 2M—$7.25; 3M—$7.00; 4M— 
$6.74; S5M—$6.50; 10M—$6.00. Send your orders, 


requests for samples, etc. to: 


AMERICAN BOOK COVER COMPANY 
225 West 34th Street 
New York City 





"DRUMS" 
TURBANS 
POPULAR 
FASHIONS 


| 


Fall fashions in hats emphasize the striking turbans inspired by “Drums” and worn 
in the picture by the Indian Chieftains. The hat is featured both in dark velvet and in 
striped ribbon. These are selling extensively from coast to coast through Cinema Shops 
who are plugging them in ads and displays. They are being publicized nationally through 
fashion editors of hundreds of newsapers. j 

You can set a local tie-up with your local shop handling Cinema Fashions if you write 
or telegraph for name of dealer and other information to: 


A 


MODERN MERCHANDISING BUREAU 
67 West 44th Street 
New York City 


M.P.P.D.A. DISPLAY FOR LIBRARIES 


Two styles of display cards 18x22 inches, are available for display use in libraries. 

One stresses the first authentic filming of the exotic and dangerous Khyber Pass as 

actually seen in “Drums.” The other is built around the story of Sabu of “Elephant 7.3) 
Boy” and “Drums.” Three thousand libraries have already been supplied with thes 

cards and other libraries can secure them gratis if they write to: 


CARL MILLIKEN 
Motion Picture Producers and Distributors of America 
28 West 44th Street New York City 





=== pee) SCHOLASTIC 
____EAV BRINGS Your 
MESSAGE TO 
HIGH SCHOOLS 


Every showman will recognize the benefits 
of contacting high schools and_ teachers 
through a medium which sells the two way 
message that “Drums” is first of all great 
entertainment and secondly carries an educa- 
tional appeal as well. Thus a double audience 
of young people and adults is reached. You 
can do this by securing reprints of two im- 
pressive pages published in a recent edition of Scholastic. Schools know Scholastic and principals will be oi 
swift to cooperate in distributing these reprints to their classes and faculty. 

From your box-office point of view, these pages are invaluable. One describes the picturesque India 
photographed in all its thrilling reality in the Korda picture. The other sells strong the personality of Sabu, 
the production’s star. Prices of these two page reprints are F.O.B., New York: In Lots of 100 to 499, 
$1.25 per 100; in lots of 500 to 999, $1.00 per 100; in larger quantities, $7.50 per M. 

Send your orders directly to: 


S. Z. OPPENHEIM, Scholastic Magazine, 250 East 43rd Street, New York City. 








Postal Telegraph 


‘Telephone Your Telegrams 


Photo-News Service 


LET POSTAL 
HELP YOU 
SELL TOWN 


Get in touch with your local branch manager for Postal Telegraph and he 
will see that these Photo News Service bulletins are put up in every Postal window 
in town. In addition, he will arrange for the distribution of the special “Drums”’- 
Postal Telegraph herald to be inserted in every message his company delivers while 
you are exploiting the local showing. This tie-up is negligible in cost in comparison 
to its benefits. News poster—10 for $5.00; 25 for $7.50; 50 for $13.00. Heralds 
—$3.50 per thousand. Send orders direct to: 


POSTAL TELEGRAPH GUIDE 
225 West 39th Street 
New York City 


Boys' Organizations Back "Drums' 


Sabu is a Boy Scout. The Boy Scouts of America should therefore 
be an important campaign contact for you. Local troops will probably 
be glad to work locally with you . . . just as the New York troop turned 
out in full force to welcome Sabu to America when he recently landed 
here for his first visit. 

The Motion Picture Bureau of the Y.M.C.A. has also approved of 
“Drums.” Be sure to visit the head of your local Y.M.C.A. to work out 
exploitation with special appeal to boys to suit your particular situation. 
Ask them to post notices of your show on their bulletin boards. 

Your third important contact of this kind is the Boys’ Clubs of 
America, 381 - 4th Avenue, New York City. (Address your requests for 
information to Mr. Palmer Bevis). This organization covers 309 boys’ 
clubs throughout the country. The New York headquarters have seen 
and approved the picture and will cooperate with you in getting your 
local boys’ clubs in on your campaign. 








Parents’ Magazine Names 
"Drums" Movie of the Month 


Family Movie Guide 


Reliable Appraisals 
Young Folks and Children 


Happen (May) 


Left: Full page in Parents’ Magazine on “Drums”; upper right: Alexander Korda’s 
representative accepts the award from the publisher; lower right: Parents’ Magazine Gold 
Medal Award. 


In the issue breaking coincident with the release of “Drums,” the = ; 


picture is named by Parents’ Magazine as The Movie of the Month. 
This means that parents numbered by hundreds of thousands will 
be awaiting your playdate announcement. This family appeal of 
“Drums” is well worth stressing throughout your entire campaign. 
Parents’ Magazine’s citation said in part “Truly a fine picture and 


PARENTS’ MAGAZINE is proud to award it the medal for being the 


outstanding picture for family audiences.” 


Miscellaneous Tie-ups on Sabu 


For local tie-ups, the following stills are available on 
Sabu: Boy Scouts—Pub. 52A; Books—Pub. 79A; Fish- 
ing Rods—Pub. 49A; Sheet Music—Pub. 78A; Games— 
Pub. 80A; Skates—Pub. 88A; Basketballs—Pub. 89A; 
Cameras—Pub. 90A; Bicycles—Pub. 92A and Pub. 86A. 
Order these stills by number from: 


Exploitation Department 
UNITED ARTISTS CORPORATION 
729 Seventh Avenue 
New York City 


It Will Pay You To Dress Up Your Campaign With These Unusual Novelty Ideas 





LITHOGRAPHED TURBANS ... in three colors. 
Distribute them for kids to wear. Minimum order $1.00. 












Prices: Up to 100, 6c each; 101 to 250, 5%c each. 
Theatre imprint $2.00 extra regardless of quantity. 
order from: 


ECONOMY NOVELTY & PRINTING COMPANY 


225 West 39th Street 
New York City 


REAL SABRES .. . Very reasonably priced at 75c 
each. Ushers can use these. They can also be made part 
of parade costumes. Effective too as wall decorations 
for interior of your lobby or theatre. Suspend them 
from marquee to decorate your front. Order from: 


MORRIS LIBERMAN 
320 West 46th Street 
New York City 


PAPER DAGGERS ... 10% inches long. They make 
a good novelty herald for distribution to children. 
Realistically die-cut. Prices, including theatre imprint: 
1M—6.00; 5M—$5.50 per M; 10M—$%5.00 per M. 
Order from: 

ECONOMY NOVELTY & PRINTING COMPANY 

225 West 39th Street 
New York City 






GIVE THEM DRUM MUSIC 
IN FRONT OF THEATRE 


You'll want to have a good, colorful fife-and-drum corps stationed in 
front of your theatre to give them lively drum music for a few days prior to 
and during your run. Dress your players in military uniforms or Scottish 


eS kilts, and be sure to tie in the stunt with your picture by means of effective 


displays. 

You should also try to organize a fife-and-drum corps parade, drawing 
on the various organizations in town which have fife-and-drum players, such 
as the American Legion post, the boy scouts, perhaps the police and fire 
department bands, and so on. Get such uniformed organizations as these to 
march in full strength behind the musicians for a real parade to your theatre, 
furnishing them with “DRUMS” banners. 


GIANT DRUM STREET BALLYHOO 


A novel and effective street stunt can be 
staged by painting an enormous drum on 
compo board and mounting it on a truck. 
This can be elaborate as you desire. It will 
not only make a sensational piece of ad- 
vertising, but it is in keeping with the size 
and scope of this lavish 7, 
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BEAT SIGNAL DRUM 
FOR YOUR OPENING 


A signal drum to announce the number of days before 
your opening of “DRUMS” is a spectacular stunt that the whole 
town will talk about and the newspapers will cover. 

Arrange to install a large bass drum or a kettle drum in 
some central part of town—preferably the roof of the high- 
est office building, or a similar commanding spot. Beginning 
ten days or two weeks before your “DRUMS” opening, announce 
that a drum signal will be beaten each day to tell the town how 
many days still remain before the opening. The number of 
beats signalizes the number of days, so that the signal will begin 
with, say, 14 on the first day and decrease daily. Your drum 
signal should be given at a specific time each day (such as at 
high noon or at sunset), so that they’ll know when to listen for it. 

By tying with a local musical instrument house and giving 
them publicity credit, you should be able to obtain the use of 
several drums and plant them in various parts of town, thus 
covering the whole city with simultaneous drum signals. 





ANIMATED MARQUEE 


Here’s a commanding marquee display that clinches the dramatic 





implication of the “DRUMS” title and also sells the appeal of the sensational 
young Hindu star, Sabu. 

Set up over your marquee a blowup of Sabu in a drumbeating pose, 
such as the one shown in the illustration, taken from Still No. P-67. Mount 
a real drum in front of the figure, and fasten a pair of real drumsticks to the 
hands. By hinging the arms of the figure at the elbow and giving it animation 
with a belt arrangement attached to a motor, you can make the figure auto- 
matically beat the drum in steady rhythm. Play a drum record over your 
P. A. system, synchronized with the drumbeats of your display. The effect 
of the drum-beating figure and the audible drumbeats gives you a dramatic, 
attention-compelling marquee. 


BASE STUNTS 
ON HORSEMANSHIP 


Expert horsemanship figures so prominently in this picture that 
you should have no difficulty in tying up with a local academy to feature 
the riding stills from “DRUMS” in whatever display or newspaper 
advertising they do. Give them the best horsemanship stills in the set, 
such as those shown here, and suggest that they play them up. 

Try the following unique stunt to emphasize the exceptional horse- 
manship scenes in your picture—it’s a natural for big publicity breaks 
and pictures because of its spectacular quality. 

When you stage your gala opening of “DRUMS” and invite the 
local celebrities, explain to them that horseback riding is an important 
feature of the picture, and try to get them to arrive at the opening on 
horseback! Some of them will shy away from the idea; but some of 
those who are practised riders will welcome it. In addition to the celebs, 
announce in advance that any patron who arrives at the big opening 
on horseback will be admitted as a guest of the theatre. To build up the 
interest and offer them an inducement, you might offer a prize for the 
best display of horsemanship in arriving at the show. 

Be sure to tip off the press photographers and reporters that some- 
thing unusual will be going at your opening, and get them set for photos 
and stories of the prominent locals turned equestrian for the opening 


of “DRUMS.” 


“Drum of Fortune’ in Your Lobby 


A “Drum of Fortune” in your lobby is another “DRUMS” -selling 
stunt that will build up big word-of-mouth advertising for you because 
of its unusualness. 

Set up in the outside lobby a rotating drum of the familiar type 
used for picking out lucky numbers, etc. Label it a “Drum of Fortune,” 
fill it with slips of tokens containing a few prize-winning numbers, and 
let patrons pick a number out of the drum. The winners receive com- 
plimentary admission. 

See if you can tie with a musical instrument house to furnish a 
dummy drum of the line they sell, with one lucky number entitling the 
winner to a small drum as a prize. 





COLOR IN LOBBY SETPIECE 


A colorful setpiece in your outside lobby, illuminated by flasher lights behind tinted 
scrim, is one of the most effective stunts for clinching the beautiful colors of your picture in 


the minds of the show-shoppers. 


Devote a darkened corner of your lobby to this display, arranging blowup cutouts, 
taken from the stills or posters, of the leading characters and some of the spectacular back- 
ground, to make an exciting scene. Two suggestions for dramatic setpieces are shown here. 
Secrim off your display with colored cloth and put flasher lights behind it so that your display 


Showmen, critics and fans who have seen “DRUMS” are enthusiastic in proclaim- 
ing it a revelation in film color—far surpassing any color picture so far produced. This 
is due not only to the new high which the film achieves in color photography and printing, 
but also to the fact that the story and locale of “DRUMS” make it natural for maximum 
color beauty. The dramatic impact of the battle scenes, with guns flashing and bombs 
exploding in real color . . . the pictorial gorgeousness of the Hindu villages, stockades, 
hills and plains . . . the picturesqueness of the Hindu characters in their native dress... 
all these achieve their most spectacular effect in the beautiful color in which this film 
shows them. 

Sell the glorious color of your “DRUMS” spectacle as one of its leading boxoffice 
qualities. Do it by using the color-featuring stunts shown on this page! 





will catch the eye and hold it, giving them opulently colored flashes of excitement from the 


picture. 


Smash Trailer Gives 


Sample of Color, 
Thrills 


Give your audience an unforgettable 
sample of the thrilling color by showing 
them the “DRUMS” Color Trailer. 
Scenes of magnificent scenic and dra- 
matic quality, highlighting the fast-paced 
and gripping story, are telescoped into 
a breathless three minutes of action and 
suspense that will set them on edge to 
see the picture itself. The color makes 
it a feast for the eye; the rapid-fire 
action makes it a thrill for the emotions 
of any man, woman or youngster! 


Order your “DRUMS” Color Trailer 
well in advance and give it a featured 
spot on your program. Order from: 


NATIONAL SCREEN SERVICE 


630 Ninth Avenue New York, N. Y. 
1307 So. Wabash Ave. 2418 Second Ave. 
Chicago, Ill. Seattle, Wash. 
300% So. Harwood St. 
Dallas, Tex. 36 Melrose St. 
1922 So. Vermont Ave. Boston, Mass. 
Los Angeles, Calif. 
141 Walton St. 74 Glenwood Ave. 
Atlanta, Ga. Minneapolis, Minn. 





SHOW COLORS 
aie. WITH COLOR WHEEL 


A revolving color wheel on the front of your theatre 
will give lots of flash and eye appeal to your message of 
Gorgeous Technicolor in “DRUMS.” Have the wheel 
made good and big, of light wood or compo board, and 
have your artist divide it into six contrastingly colored 
panels. You'll get a really spectacular color effect by 
revolving this wheel at a rapid pace on your theatre front. 

For a strong selling message to be read when the wheel 
is stationary, put brief one-word copy in each of the 
panels — “GORGEOUS COLOR — EXCITEMENT — 
SPECTACLE — ROMANCE — DRAMA — SUSPENSE.” 






“TECHNICOLOR" PENCIL 


This “Technicolor Pencil,” a tricky, unusual novelty that they’ll keep 
and show around, is made to order to sell the color appeal of your show. 
It writes several different colors with the same stroke—and without chang- 
ing leads! Order them in quantities for door prizes, contest awards, and 
as novelty giveaways that will repay you by bringing fans to the boxoffice. 
Prices, complete with your theatre imprint: 50—$5.00; 100—$38.00. Order 
from ECONOMY NOVELTY CO., INC., 225 West 39th St., New York, N. Y. 


Stage a Fireworks Show 


The presence of unsurpassed color in “cDRUMS” gives you a swell opportunity 
to stage a night fireworks display the fact that there is a gorgeous color spectacle to be 
seen in the picture at your theatre. 

You can set off your fireworks from the top of your marquee or the roof of your 
building, or if you can get permission from city authorities, hold it in a public square 
or park, making sure to display selling material on your picture to tie in the idea of 
your film color spectacle. The announcement of your fireworks show should get good 
newspaper breaks and insure you an audience for the display as well as getting in a 
plug for the picture itself. Stock up enough fireworks to make it a good spectacular 
show; and be sure to arrange with locale officials for the necessary permit, roping off 
of space for the crowd, ete. 


AIR THE ROMANCE! 


The heart interest in your picture, so important as 
a selling angle for the feminine trade as well as the 
public as a whole, centers around the love of a young 
army officer and the girl who consents to marry him, 
although their honeymoon must be a trip to the dan- 
gerous Indian frontier. 

Capitalize on this situation by getting in touch with 
a local girl who is to be married on the day your show 
opens or during the run, and have her interviewed on 
the air either as a special feature or as part of a “visit- 
ing the neighbors” program. The interviewer can ask 
her questions such as how her fiance proposed, where 
they are going for their honeymoon, where they plan 
to live afterward, whether she would marry him if it 
meant living a life of danger, and so on. Bring in 
reefrence to “DRUMS” as examples of the situations 
posed by the questions asked. 


PLANT RADIO DISC 


Realistic sound effects, with the chatter of machine 
guns and the roar of hand grenades alternating with 
staccato action and romantic thrills, make the 15- 
minute radio record on “DRUMS” an unbeatable 
offering for breath-taking air entertainment. Specially 
adapted for maximum radio effectiveness, the show 
zips along at headlong pace and never lets them down 
for asecond. It’s one of your best bets for strong radio 
selling, planted either as a sustaining feature or a 
commercial. Ample time is allowed on the dise for 
announcements and local plugs. Here’s a radio plant 
that’s worthwhile working for! Order the record direct 
from EXPLOITATION DEPT., UNITED ARTISTS 
CORP., 729 Seventh Ave., New York City. Price, $2.00. 








Radio is one of the most effective 
means of selling your show to the 
whole town. Your local stations are 
receptive to good program features 
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"DRUMS" PLUGS 
ON QUIZ SHOWS 


The radio quiz program, in its various forms, 
continues as one of the most popular types of air 
feature. Here is a ready-made vehicle for getting 
free radio publicity for your picture by working it 


into an entertaining question-and-answer show. 


Give your “DRUMS” plug that lightness of touch 
that most quiz programs aim at by offering ques- 
tions pertaining to the picture in amusing form. 
For example: “The Khyber Pass is dramatized in 
Alexander Korda’s “DRUMS.” Name some other 
famous passes, such as Forward Pass, Season Pass, 


Don’t-make-a-pass, Pass the Salad, etc.” 


Another quetion: “The motion picture “DRUMS” 
was made by which of the following famous pro- 
ducers? (1) Papa Dionne; (2) Henry Ford; (3) 
Alexander Korda. 


A third: “The White Man’s Burden”’ is the theme 
of the new picture, “DRUMS.” What is meant by 
the White Man’s Burden? (1) His wife and chil- 
dren; (2) His job; (3) His instalment payments; 
(4) His task of keeping order among conquered 


and ideas. And a plug heard by a races. 
radio listener is one that sticks in the 


mind. Use the ether as a show-sell- 
ing medium in every possible way. 





INTERVIEW 
EXPERTS ON 
THE KHYBER 


A local globe-trotter, or a 
professor or teacher of history 
who knows about the Khyber 
Pass at first hand or through 
study, can provide an interest- 
ing radio feature either in an 
interview or a set talk. The 
Khyber, one of the most color- 
ful and dangerous spots in the 
world, furnishes plenty of ma- 
terial for an absorbing discus- 
sion. If you can dig up an army 
man who has seen service there, 
by all means put him on the air. 
Prime your speaker with plenty 
of information about the part 
played by the Khyber Pass in 
“DRUMS”; or invite him to 
your opening and schedule his 
talk for the following night. 


Free Air Script—Get It Played! 


A fifteen-minute radio dramatization script based on the story of “DRUMS” 


is available to you for performance by the local station stock company. As full of 


thrills and action as the picture itself, the script provides an outstanding feature 


for any station. The script is available to you FREE. Plant it with the local broad- 


casters; and also see if you can get it performed on the stage by a local dramatic society, 


school drama club, etc. Write for your copy to EXPLOITATION DEPT., UNITED 


ARTISTS CORP., 729 Seventh Ave., New York City. 


Similar questions mentioning your picture can 
be worked out with the station staff to fit the par- 
ticular type of quiz show. 





"DRUM" MUSIC MAKES 
A SWELL BROADCAST 


For a “DRUMS” -selling musical broadcast feature of unusual 


novelty and interest, get the program director to arrange a half-hour 
or hour show built around “drum” songs, such as “Drummer Boy,” 
published by the Marlow Music Corp., 1619 Broadway, New York 
City. There are more than a score of songs based on the drum theme, 
and a program tying several of them together will prove a fascinating 
broadcast stunt. The program arrangement can present them in chron- 
ological order as a sort of cavalcade of drum songs; or grouped ac- 
cording to nationality; or in any other showmanly sequence. If 
possible, plant this show on your opening night, in honor of the 
opening of your big color spectacle, “DRUMS.” Write Exploitation 
Dept., United Artists Corp., 729 - 7th Avenue, New York City, for 
list of “Drum” songs. 
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Femme Letter Contest Sells Romance 


While selling the color, the spectacle and excitement of “DRUMS” to the hilt, 
smart showmen will not overlook the important angle of romance. To help clinch the 
appeal of the show to your feminine trade, here’s a newspaper contest of proven merit 
for getting wide participation. 

Based on the extremely appealing proposal scene in the picture, in which Roger 
Livesey wins Valerie Hobson as his bride, plant a letter contest “For Ladies Only,” offering 
prizes or ducats for the most interesting answers to the question: “How did your husband 
or fiance propose?” 

Run it as a contest over a period of a week or more, with the co-operating news- 
paper running the best answers received daily. As an alternative to newspaper plant, you 


can print the contest on broadsides and distribute it through a local chain store tie-up. 





MAZE PUZZLE A SURE PLANT 


Get the white prisoner out of the Hindu Khan’s castle! Puzzle fans will hop to this 


brain-teaser—a labyrinth puzzle that’s neither too hard nor too easy. And it ties right in with 
your show for a good newspaper plug. The idea, based directly on a situation in 
“Drums” story, is to trace the way to liberty for the British Major, who is held prisoner in 
the Khan’s castle, and lead him back to his barracks. 


Plant it in your newspaper for a sure-fire feature. The puzzle is available on two- 


column Mat No. 50B—30c; Cut—50c. 


Sample Publicity Story 


LADIES! WIN PRIZES IN 
"DRUMS" LETTER CONTEST! 


Attention, ladies! Here’s a new and amusing game you’re 
being invited to play! It’s lots of fun, and there are attractive 
cash prizes to add zest to the competition. The contest is open 
to every woman and girl who has ever been engaged or married. 

All you have to do is write a brief answer (not exceeding 


100 words) to the question, “How did he propose?” The contest 


is based on a scene in Alexander Korda’s new Technicolor pic- 
ture, “Drums,” which opens ______------------------ at the Rivoli Theatre, 
and in which the leading male character, Major Carruthers, pro- 
poses marriage to his sweetheart in a very unusual and amusing 
way. 

How did your sweetheart propose? Did he do it stammer- 
ingly, boldly, casually, or did he merely sweep you silently off 


your feet? For the most interesting answers to this question, 
the Rivoli Theatre and the Star-Herald are offering first, second 


and third prizes of $20, $15 and $5 respectively, with ten pairs 
of guest tickets to the runner-ups. 

“Drums,” which was photographed in natural color in 
India, against a background of the wild Hindu frontier moun- 
tains, is an exciting adventure-romance of an uprising by a native 
Hindu Prince. It features Sabu, the Hindu boy who scored an 
unforgettable triumph in “Elephant Boy.” 

Get into the “How Did He Propose” Contest today! You'll 
find it amusing, and you may find it profitable. Send your 
answers to “Drums” Editor, c/o the Star-Herald. All entries 
must be postmarked not later than___.______-____________---- , midnight. 





Photo Serial 


Plant the 5,000-Word 
News Serial 


Five thousand words of thrilling, absorbing 
narrative, illustrated with exciting scene cuts, 
tells the story of this spectacular film play in 
fiction form. The text includes an interesting 
preface by an expert on native conditions in 
India, then goes into the dramatic story with 
a bang, sustaining the suspense right through 
to the finish. Available in six chapters, all 
ready matted for local plant, it’s an ace news- 
paper feature and a first-rate boost for your 
show. Order the set of six mats—price com- 
plete, $1.00—or free tearsheets if setting is 
to be done locally. Order from EXPLOITA- 
TION DEPT., UNITED ARTISTS CORP., 
729——7th Avenue, New York City. 


PUT INQUIRING 
FOTOG TO WORK 


Most inquiring photographers welcome a question with an 
amusing slant, which will get breezy replies and make an inter- 
esting feature. 

Here’s a question that fills the bill, and it’s a natural for a 
plug on “Drums.” Suggest to your local inquiring photog that 
he ask this question around town: 

Is it polite to point a machine gun at your dinner guests, 
as Raymond Massey does in Alexander Korda’s “Drums’’? 

If a question is wanted that’s more on the serious side, 
here’s one that has the advantage of femme appeal. 

Would you marry a man if it meant having to live with 
him in constant danger, as Valerie Hobson does in “Drums”? 

Both these questions are chockful of human interest. Give 
them to your local inquirer—he’s looking for good ones. 


Sells Show 


There’s plenty of action, drive and ab- 
sorbing local color in this photo-strip 
serial on “DRUMS.” The text is rapid- 
fire and unflagging in interest; the illus- 
trations tell a colorful, spectacular tale. 
It’s an absorbing feature for any news- 
paper, and you’ll find it an easy plant. 
Arrange for adequate newspaper promo- 
tion of the feature through truck posters, 
newsstand placards, etc. Complete set of 
six 8-column mats available at $1.50. 
Order from EXPLOITATION DEPT., 
UNITED ARTISTS CORP., 729—7th 


Avenue, New York. 





“East-vs.-West” feud still 


savagely fought by un- 


tamed Hindu potentates 


HEN a bespectacled 
WV youth named Rudyard 
Kipling came out of In- 
dia near the turn of the century 
with a pocketful of stories which 
won him world fame, the veil of 
mystery which had shrouded the 
land of mosques and minarets 
and temple bells was spectacu- 
larly lifted —and the world 
peeked into a land of barbaric 
melodrama, strange pageantry 
and primitive taboos. 

No one yet had told of such an 
India when Kipling wrote his 
“Devartmental Ditties” and 
“Plain Tales From the Hills.” 
No one before had given the 
world such fascinating pictures 
and such stirring drama about a 
land it did not know—a land, 
beautiful, bizarre, mystical. In 
fact few men have since been 
able to write of India—with its 
baffling purdah system, its Yogi 
cults, its walled cities, its fakirs, 
its beggars and muezzins, its 
veiled women and nautch dancers 
-——as Kipling did. 

































Peshawar, near the 
Khyber Pass, with its 
narrow streets and 
teeming native life, has 
been immortalized in 
many stories and 
poems. (Left) Alex- 
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The frontier town of 





















permission was given to the lo- 
cation company to proceed to 
Chitral to take authentic shots of 
the Mehitar’s Palace and to pene- 
trate into forbidden zones in the 
Himalayas for other spectacular 
scenes. 

No other pass in the world has 
possessed such strategic import- 
ance and so many bold and bloody 
historic associations as the Khy- 
ber gateway to the plains of In- 
dia where reside the fierce and 
warlike tribes who live, so to 
speak, by killing each other, and 
who start revolts along the en- 
tire frontier every time one chief 
murders another. In spite of the 
fact that the Khyber is one of 
England’s most heavily guarded 
and most heavily fortified strong- 
holds, and is her most northerly 
barrier to the hordes of maraud-- 
ers who have swept up from the 
Afghan Plains to kill and con- 
quer, it is marked simply by a 
sentry-box and a pole stretched 
across the jagged road. 

Coming up from the Punjab on 
the way to the pass, one crosses a 
trunk road which leads directly 
into Peshawar, the gateway to 
the Khyber which is the last 
frontier town in British India. 
From here the traveler continues 
across an open plain to Jamrud, 
the mud fort where strangers 
must register for admission be- 
fore they can cross the barrier on 
the road where wait the Khassa- 
dars, or armed Pathan guards, 
who must escort all civilians up 
the Pass unless, oddly enough, 


world, Peshawar also has its 
Street of Vice, where in the 
shadow of the long black line of 
hills whence come the marauding 


tribes of the enemy, the stalwart. 


and magnificent-looking Pathans 
come to gamble and drink and 
watch the gyrations of the pro- 
fessional dancing girls. 

In sharp contrast to this 
strange pageant is the Moslem 
festival of Mohurrum, when the 
streets overflow with the Moham- 
medan population who watch 
from their grilled doorways and 
overhanging balconies the weird 
and barbaric procession of young 
boys, who are stripped to their 
waists, as they parade down the 
cobbled streets, chanting prayers 
and hymns to the montonous beat 







Here (above Bi cht) is the Khyber Pass, narrow 
corridor thr; gh the mountains between India 


bridge and boiled shirts and 
whiskey and soda when it does 
not have to worry about bombs 
and machine guns and native up- 

But the unwritten law which  risings—the British Government 
has persisted among the tribes maintains the Tochi Scouts. 
even in modern times is that a These Scouts, the most exciting 
blood feud must never end. Also and highest paid soldiers in the 













































service of the British Army, are 
quartered at Miram Shah, south 
of Peshawar, and are regarded 
as the eyes and ears of the Army. 
No one of this corps, regardless 
of age or wage, is allowed to 
marry. 

Crossing the Khyber Pass 
from the British end into the 
Afghan end, is Landi Kotal, sur- 
rounded by some of the grandest 
and wildest scenery to be seen 
anywhere, with sweeping 
stretches of hillside and plain 
terminating in the brilliant white 
snows of the Hindu Kush. It is 
the first outpost of the British 
defence works as one comes 
across Afghanistan, and it is 
girded by a barbed wire barrier 
and centered by a Fort, while in 
commanding positions on the 
surrounding peaks are block- 


houses where continual watch is 


kept. During the first Afghan 
War. the Khyber was the srenea 





History made in battles 
with fierce tribesmen at 
India’s last outpost 











Pass, on the withdrawal of the 
British officers, and held it for 
several months. This condition 
of unrest and warfare continued 
intermittently until the third 
Afghan War in 1920. 

Although Mr. Korda’s film 
production, “Drums,” does not 


purport to be an accurate his- 
torical document, but rather a 
thrilling motion picture with 
many dramatic and romantic 
events in its story, it presents a 
dynamic and stirring picture of 
India of the Frontier—India, 
with its native unrest, its balls 
and music, its festivals, its re- 
ligious dancing, its tribal cus- 
toms, its barbaric traditions, 




















But if Kipling wove the spell 
of the enchanter because he 
caught the spirit of seas and 
ships, because he knew the East 
and the West, he also immortal- 
ized his love of the Empire when 
he wrote his beloved “Soldiers 
Three’ and gave to posterity 
Mulvaney, Ortheris and Learoyd, 
the Tommies who kept the flag 
flying on the Northwest Frontier 
—over the Khyber Pass, legend- 
ary outpost which has rocked em- 
pires and wrecked dynasties for 
3000 years. An arrogant pro- 
monotory, sometimes called the 
boulevard of sudden death, the 
Khyber is the most important of 
the passes which lead from Af- 
ghanistan into India; physically, 
it is a narrow defile winding be- 
tween cliffs of shale and lime- 
stone 600 to 1000 feet high, 
stretching up to more lofty moun- 
tains behind. 

Though millions have read 
about the fateful Khyber Pass in 
history and literature, its insecru- 
table mysteries and strange pat- 





terns of behavior had never been 
seen by the even greater multi- 
tudes who derive most of their 
education from the silver screen. 
It is for this reason that Alex- 
ander Korda, realizing that one 
of the most interesting things 
about India is the native drama 
which unfolds on this heavily 
guarded Frontier Pass, under- 
took to mirror some of its thril- 


ling adventure and romance for 
film audiences. Also realizing the 
brilliant panorama of color which. 
is to be found on these towering 
peaks, Korda sent the first color 
camera crew into Peshawar and 
the surrounding tribal territory 
to photograph authentie outdoor 
scenes for this, his latest film, 
“Drums,” a magnificent record 
of life in North West India 


(Above) Sabu, the famous 
Hindu boy actor whom Korda 
discovered for “Elephant Boy,’ 
plays an East Indian prince- 
ling in “Drums”. (Below) Many 
exciting battle scenes such as 
this, duplicating actual skir- 
mishes at the Khyber Pass, are 
shown in graphic Technicolor 
in “Drums”, 
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as it has persisted for centuries 
and still continues today. 

Mr. Korda’s “Drums” was 
photographed with the complete 
cooperation of the Indian Gov- 
ernment who provided singular 
aid in rounding up 4000 native 
troops for dramatic battle se- 
quences as well as several hun- 
dred local citizens to appear in 
background scenes. In addition, 














they happen to be carrying a re- 
volver. Here, also, the visitor 
must sign a book stating the hour 
of his entry, his address and the 
number of his car. All persons 
without legitimate business must 
be clear of the Pass by 5:30 P.M. 
Having complied with all regula- 
tions, cars are passed through 
and proceed on a twenty-mile 
climb, twisting and turning ever 
deeper into hills which tower, 
snow-capped, on all sides, cross- 
ing and re-crossing the lesser 
road reserved for mule and camel 
transport, and the railway line 
which runs miraculously in and 
out among these bars and pre- 
cipitous hills and creaking 
bridges. 

Jamrud Fort itself is not a 
particularly impressive fortress, 
looking more like a nursery build- 
ing with its flag-topped citadel 
and its quixotic-looking turrets. 
Peshawar, on the other hand is 
a typical Eastern city, swarming 
with Mohammedans, Hindus and 
Brahmins, criss-crossed by nar- 
row lanes and tortuous streets, 
studded with gleaming mosques, 
slattern buildings and gaudy ba- 
zaars. The natives live behind 
the great walls which completely 
encircle the city. Each night when 
the gates are closed, one might 
be in a fortified town of the Mid- 
dle Ages. Women from the out- 
side world never enter here to 
walk along the narrow, squalid, 
swarming streets. This bizarre 
city boasts no sanitation of any 
kind and depends on the blister- 
ing sun to act as a disinfectant 
for its poor and ragged citizenry. 
Here are located the silk fac- 
tories where turbans are manu- 
factured by the gnarled, brown 
hands of bearded natives who sit 
and work for hours on end in 
dank underground dungeons. 

Here, too, are found the cara- 
vanserai, where the camels and 
caravans arrive from across the 
mountains with exotic fruits 
from Kabul which are exchanged 
for the famous carpets of Pesha- 
war; rated the most important 
mart of Central Asia. Not to be 
outdone by the more modern and 
more civilized cities all over the 
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conflict. (D’ 


im, scene OF many a sanpgullce 
tly above) A ceremonial pro- 
cession in a ‘indu town. Such festivals are 
often the signal for native uprisings. 


























Valerie Hobson plays the part of a lovely “Colonel’s lady” living 
at a dangerous outpost near the Khyber. (Right) Real-life photo 


of native guard stationed at the famed Pass. 


of the great Sacred Drum, wind- 
ing up the ceremony with a sa- 
distic display. of self-flagellation. 

It is difficult to differentiate be- 
tween the various tribes and 
chieftains who live in these re- 
mote hills, constantly provoking 
horrible massacres, pillaging the 
sun-baked, rudimentary villages, 
engaging in blood feuds and in- 
stigating unrest and ill-feeling 
against the British. As a matter 
of fact, it has been said of the 
Indian Empire that it is divided 
into three parts: 1) British India 
which is controlled from London; 
2) Native India which is con- 
trolled by rajas, nawabs, begums 
and other picturesque poten- 
tates; 3) The Tribal Territory 
around the Khyber Pass where 
the former two each have some 
say and neither much, 


(Courtesy India Govt. Trade Commission) 


nowhere else on earth is the pur- 
dah system of veiling the female 
and keeping her under lock and 
key so strictly adhered to as in 
this distant outpost far from 
even the fringes of civilization. 
Various attempts to enlighten 
the natives and to destroy this 
aricient custom have been met 
with stubborn resistance, and as 
a result this section of India is a 
breeding ground for disease and 
pestilence and shocking ignor- 
ance. Life hete ts truly lived:in 
the raw, and the low standards 
maintained in the rude huts is 
nothing short of appalling. 

In addition to the British resi- 


dency and barracks maintained # 


by the English in Peshawar out- 
side the gates of the native city— 
where, incidentally, the English 
colony pursues a life marked by 


of many skirmishes with Afridis 
and several bloody disasters to 
the British. The treaty which 
closed the second Afghan War 
in May, 1879, left the Khyber 
tribes under British control, but 
in 1897, the Afridis seized the 





Rudyard Kipling, famous 
British author-poet, first 
lifted the curtain on the 
melodrama surroundin 
England’s armed forces in 
India. 


Tracing a brutal uprising staged 
by a vicious usurper, mad for 
power and empire, the story 
highlights the traditions of the 
Pathans on the one hand and the 
practices of the British Army on 
the other. The production, a 
United Artists release, stars 
Sabu, the native Indian lad who 
made his first screen hit as the 
hero of “Elephant Boy”; Valerie 
Hobson, Raymond Massey and 
Roger Livesey. The picture is 
based on the novel by A. W. E. 
Mason, and was directed by Zol- 
tan Korda. 










Exciting illustration, absorbing text and eye-arresting layout make this full-page newspaper feature 
a sure plant for your local Saturday afternoon or Sunday paper. The story carries a strong plug for 
your show. Get it planted! Order the 8-column mat from Exploitation Dept., United Artitsts Corp.., 


729 - 7th Ave., New York. Price, $1.20. 


"COME ON... 
if you dare!” 





COLOR 
HERALD 


Help beat the drum for 
“DRUMS” by broadcasting these 
heralds all around the town. The 
vivid colors, strong copy and 
smash are will sell tickets where- 
smash are will sell tickets wher- 
ever people are susceptible to 
thrills. Tie with a local dealer for 
distribution, using the white 
space on reverse side, and see that 
you get thorough house-to-house 
coverage. Price, $3.50 per M. In- 
quire at your Exchange for quan- 
tity prices. 





SPECIAL — 22 x 28 
JUMBO WINDOW CARD! 


Here’s a new accessory—a Jumbo Window Card— 
that sells the colorful drama and stirring excitement of 
“DRUMS” with a real smash. Measuring 22x28 inches, 
dynamically colored and designed, it makes a show-selling 
impression on the eye and mind. Note the ample theatre 
imprint space at top and bottom. Price of the Jumbo 
Window Card is 10¢ each; $8.00 a hundred. Order from 
your United Artists Exchange. 
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1S TECHNICOLOR 


GIANT 40x60 


Use the big 40x60 for lobby, front, cut-out or round- 
town selling. The arresting copy and exciting art punch 
across the message of exceptional entertainment. Order 
enough of these compelling 40x60’s for a real campaign. 


40x60 Rental 75c. You are billed $1.75 for the display and 
receive $1.00 refund for return in good condition, 50c for return 
in badly damaged condition. 
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for their women and their empire... the surging saga of a womaf@@lovwe and a boy’s friendshis 
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In the most dramatic setting Nature iim 
ever created...a mighty pageant of im 
adventure sweeps across the screen| : 
IN VIVID NEW TECHNICOLOR.| 





SABU 
RAYMOND MASSEY 
DESMOND TESTER 
ROGER LIVESEY 
VALERIE HOBSON 


And a Cast of 3,000 
Directed by ZOLTAN KORDA 
From a story by A. E. W. MASON 
Released thru United Artists 





IF WE LIVE... 


The savage life 
on the frontier 
»»:when each day 
may be the last... 
made into one of 
the most stirring 
— action dramas of 
the year. 








Her WEDDING MARCH 


was the savage beat of the tribesmen’s drums! 
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of a woman whose courage carried her 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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